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WPMA Provides Five Options to Target Your Industry's Market: 
1. Western Petroleum Marketer News (WPM News) 
This informative trade magazine is currently distributed across thirty-four 
states and Canada to WPMA members (S). The WPM News serves seven 
western state petroleum and convenience store associations (R) 
– Hawaii, Idaho, Montana, Nevada, New Mexico, Utah and Washington. 
Each state reports its most current legislative issues, state policies and 
association events in each issue. The magazine includes coverage 
of national issues and regulations, convention updates, the WPMA 
scholarship program, regional and state calendar events, networking 
opportunities and much more. WPMA members are people and/or 
organizations directly involved in the business of marketing petroleum 
products and convenience services:  • Distributors • Bulk plant owners 
• Convenience - store/car wash owners/operators • Co-branded 
convenience stores, quick serve restaurants, and car wash stations • Oil 
jobbers/Petroleum Marketers • And more. WPM News is in the hands of 
qualified decision-makers, which guarantees your ad is “on-track” every time 
— A wise investment for your advertising dollars! 

Rev up revenue with WPMA PUBLICATIONS!
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WPMA 2010 SCHOLARSHIP RECIPIENTS

Thank you for your interest in Western Petroleum Marketers Publications.
WPMA publication advertising is the best value for the western petroleum 
industry, hitting your target market every time. WPMA provides five advertising 
formats to choose from, with several media mediums to meet your promotional 
marketing needs.
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Rev up revenue with WPMA PUBLICATIONS! continued

2 . WPMA Web Advertising 
   – 72.5% of those surveyed during the 2010 WPMA Convention accessed the 

WPMA web site for information. 
Reach your target audience and catch the attention of international web 

site visitors 24/7 by placing a web banner ad on www.wpma.com. 
Increase your market visibility among the industries distributors, bulk 
plant owners, convenience owner/operators, co-branded operations, 
oil jobbers/petroleum markets and more. A sure way to reach the 

decision makers of your target industry audience. 
Receive a 10% discount on a banner ad with any WPMA publication 

contract or a 50% banner ad discount with a full year 
publication contract. WPMA offers Web banner ad design 

and production assistance.

3. WPMA Membership Directory
– The WPMA Membership Directory is kept and used by WPMA marketers and 
associate members throughout the year. Published annually, the directory is exclusive 
to all WPMA marketers and associate members. The Membership Directory offers 
another great opportunity for your advertising dollar to go further with frequent use.

4. WPMA EXPO Program
– The National WPMA Convention and Expo, held every 
February, draws crowds from across the United States and 
Canada. Over 50% of attendees attend yearly, with another half 
coming frequently. Each year many first time attendees seek out the 
show. Great speakers, workshops and management sessions covering for 
the most current topics in the industry are a benefit to all that attend. The WPMA 
Expo program ensures that your customers find you "First" at the show. The 
program delivers your advertising message in a high-quality program that contains 
all the convention and trade show information from schedules and maps to who is 
attending the event. Many attendees use the theme program during the show, then 
take it home for post-show perusal.

5. WPMA Classified Advertising
– Classified ads of 50 words or less are free to WPMA members. For non-members, 
classified ads carry a minimum charge for 50 words or less; each additional 50 words earn 
an additional charge. All classified ads must be “true” classified ads. Ad size is limited to no 
more than ¼ page. The actual size will be dictated by space available. Members' classified 
ads will run until the item is sold, but no longer than three (3) months. Classified 
ads are placed in our WPMA Weekly Update, which is e-mailed/faxed to all members 
weekly. Classified ads running in March/April, May/June, August/September or November/
December are published in the quarterly WPM News Magazine. 

If your target audience is a part of the petroleum industry – we have a 
publication medium to reach them and get their attention!

www.wpma.com

Membership  
DirectoryNational Convention & 

Convenience Store Expo

55+ Years in Las Vegas, NV

 
 
 
 
CONDOLEEZZA RICE TO KEYNOTE 2010 WPMA CONVENTION! 

2010-2011 WPMA President Burton Black has chosen Condoleezza Rice, former U.S. Secretary of 
State and National Security Advisor under President George W. Bush, to give the Keynote address at 
the 2010 WPMA Convention in Las Vegas, Nevada.  In 2004 and 2005, Ms. Rice was ranked as the 
most powerful woman in the world by Forbes magazine.  Since her retirement from Bush’s 
Administration, Ms. Rice has returned to Stanford University as a political science professor and serves 
as the Thomas and Barbara Stephenson Senior Fellow on Public Policy at the Hoover Institution.  She 
also serves on the Board of Trustees of the John F. Kennedy Center for the Performing Arts, and is a 
fellow of the American Academy of Arts and Sciences.  We look forward to hearing her informed view of 
world affairs and the current political atmosphere.  Come and join us in Las Vegas to hear this amazing 
Keynote address! 

 
PMAA FIGHTS WETLINES MANDATE IN HOUSE SUBCOMMITTEE   
PMAA is fighting a proposed “empty wetlines” mandate in the Hazardous Materials Reauthorization bill currently under 
consideration in the House Transportation and Infrastructure Committee. The committee held a hearing on the bill May 14 
during our Day on the Hill. 
 
In coordination with our state associations, we are targeting certain members of the Railroads, Pipelines and Hazardous 
Materials subcommittee that will take up the Hazard Materials Reauthorization bill soon. PMAA members with Congressmen 
on the subcommittee are sending letters and making calls expressing concerns that several safety and implementation 
issues have not been addressed. PMAA is especially concerned that mandating a new untested gasoline transportation 
practice could make highway accidents involving cargo transport trucks more dangerous. 
  
ALTERNATIVE TO INTERSTATE COMMERCIALIZATION INTRODUCED 
PMAA and NATSO staffs have begun a dialogue with Senator Ron Wyden’s (D-OR) office regarding Wyden’s “EnergySmart 
Transport Corridors Act of 2009.” S. 1098 will help reduce the amount of gasoline and diesel fuel used on highways by 
having the DOT work with states and the fuel and transportation industries to designate “EnergySmart Corridors.” These 
corridors within the Interstate System will contain the infrastructure to reduce fossil fuel use and the emission of greenhouse 
gases and other environmental pollutants. Within the Corridor, alternative, low-carbon fuels will be readily available along 
the highways so that companies can use trucks that can use these low-carbon fuels. For example, if Interstate 5 became an 
EnergySmart Corridor, truckers in low-emission rigs could travel between Vancouver and San Diego knowing that they can 
buy fuel along the way.  
 
EnergySmart Corridors will make available anti-idling equipment for trucks to dramatically reduce the amount of fuel used 
and the level of emissions released by trucks idling in rest stops. Rather than consume as much as one gallon of fuel per 
hour of idling, truck stops along the corridor may have electrical hookups to allow truckers to turn off their engines while still 
having power for refrigeration units, heaters and other uses. The Corridors will also allow for vehicle weight limits 
coordinated between states. This will allow trucking companies to add pollution reduction and fuel efficiency equipment to 
their trucks without having to be concerned about reducing cargo loads to offset the additional weight of the equipment. This 
legislation will direct the DOT to plan for America’s future highway needs. By starting with EnergySmart Corridors, trucks 
and passenger vehicles will have the assurance that alternative, low-carbon fuels will be available along our nation’s 
highways. Furthermore, this bill may offer a reasonable alternative to proposed interstate rest area commercialization.  
 
In an attempt to raise revenue, many state governments have supported the idea of commercializing rest areas, contracting 
fueling and other services to private vendors. While advocates for commercialization claim that such services will benefit the 
public, the reality is that rest area commercialization would close as many as half of the nearby interchange-based 
businesses. PMAA is concerned that interstate-based gasoline retailers will be unable to compete with commercialized rest 
areas, which are conveniently located on the highway right-of-way, and would create a de facto monopoly in favor of 
businesses operated out of rest areas. Interstate rest area commercialization would destroy the property tax base of local 
governments and put many retailers out of business. Rest area commercialization results in an unfair competitive 
environment for privately-operated retailers, and will ultimately destroy a successful economic business model that has 
proven beneficial for both consumers and retailers. 
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WPMA and NACS have teamed up to fight high Credit Card fees.  We are asking our members to help with this fight and 
support our legislative effort by engaging your customers and having them sign a petition supporting this effort. 
 
Our Plan: 
Retailers will support the industry’s legislative effort via a store-level petition drive that will educate and collect signatures 
from customers. The petition will urge Congress to pass credit card reform legislation that will provide relief from unfair 
credit and debit card swipe fees. Visit www.nacsonline.com/fightswipefees to download PDF versions of the following 
materials.  You can print these materials out at your office and immediately display them in your retail locations to start 
collecting signatures.  If you need additional information or help with the printing, please contact Jan at the WPMA office at 
801-263-9762.  You can order kits through WPMA.  Go to www.wpma.com and click on the link in the lower right hand 
corner of the WPMA home page. 
 
WPMA recommends you print, or order through WPMA, the following materials for each retail site: 

• Company instructions for executing petition campaign: Instruction sheet / concise talking points for store  
   managers and associates 
• 1 swipe fee petition signature booklet  
• 2 promotional signs for windows or counters 
• 1 - 6” x 9” Counter Sign (or 5.5” x 8.5” Counter Tent Sign provided by WPMA) 
• Addressed Return Envelope for signature booklet (provided by WPMA) 

 
Our timeline for this project is as follows: 

• December 15, 2009: Registration for online materials ends. 
• December 15, 2009 – January 15, 2010:  
  Place petition kits in stores and collect consumer signatures for one month. 
• January 16, 2010: Remove petition kits from stores; assemble materials for delivery to NACS. 
• February 15, 2010: Deadline for delivery of completed petitions to NACS. 

 
WPMA would like to thank you in advance for all of your help on this endeavor.  Our goal is to be able to present over  
10 million signatures to Congress in February.   
 
 
TWO ONE-DAY SKI PASSES TO SUN VALLEY – GREAT PRESENT! 
Here’s an opportunity to support the Scholarship Foundation while enjoying a great day of skiing on the slopes of Sun 
Valley Resort in Sun Valley, Idaho!  Two adult one-day ski passes to Sun Valley Resort’s Bald Mountain have been donated 
to the Foundation.  The passes are good for the 2009-2010 regular ski season: December 14 - 25, 2009 & January 3 - 
March 29, 2010 (retail value $82 each, expires May 7, 2010). The Foundation is offering these passes to the highest bidder.  
To make a bid on the passes, e-mail kathym@wpma.com with your contact information and bid amount.  The bidding will be 
cut off at 12:00 noon MST on Thursday, December 17th, and the bid winner will be announced in the Update on Friday, 
December 18th. 
 
 
BUY PAC COOKBOOKS FOR CHRISTMAS AND HANNAKUH! 
Contribute to the PMAA Small Business Committee (SBC) PAC and buy Holiday presents at the same time! The PMAA 
PAC official cookbook, which you are sure to love, is available for preview online. The book has over 200 recipes – all 
contributed by members of the industry! At only $25 a piece, not only are they terrific to have but they make fun gifts for 
almost anyone. Buy many copies and give them as Holiday presents! To preview the cookbook and to download an order 
form, please go to http://www.pmaa.org/index.asp and follow the links on the left column.  

 

 
 

 

 

 

THE WPMA STAFF WOULD LIKE TO WISH ALL OF OUR MEMBERS A VERY MERRY CHRISTMAS! 

 
HEALTH CARE BILL HEADED TO CONFERENCE  

Large and small businesses alike have significant concerns about the health care reform legislation which will pass the U.S. 

Senate absent even one Republican vote. While some new provisions were designed to ease the burden on small 

business, they may be cancelled out by the payroll surtax and the addition of a new voucher system.  

PMAA will sort through the details and provide more information to members as it becomes available. The House bill and 

the Senate bill are quite different and congressional staffers will begin behind the scenes negotiations on a conference 

agreement right away. A conference committee session is not likely to be scheduled before the Senate returns to 

Washington on January 18, 2010. 

 
FEDERATED'S ANNEXSTAD SELECTED FOR HORATIO ALGER AWARD 

The Horatio Alger Association of Distinguished Americans is pleased to announce that Al Annexstad, chairman of 

Federated Insurance Companies, will receive the 2010 Horatio Alger Award in recognition of his personal and professional 

success despite humble and challenging beginnings. Annexstad will be formally inducted into the association when he 

accepts the Horatio Alger Award on April 9, 2010 in Washington, DC. Recipients of the award have overcome great 

adversity to achieve admirable accomplishments, to serve as examples of achieving the American Dream, and to offer their 

time and resources to help others in need.  

 
"We are delighted to induct these individuals into the Horatio Alger Association and to honor their stories of success in the 

face of significant struggle," said David L. Sokol, president and CEO of the Horatio Alger Association. "We believe that 

adversity builds character, and Mr. Annexstad’s story is no exception. His life story of strength, resolve and achievement is 

commendable, and he will help fulfill our mission of helping other young people realize similar success." 

 
The youngest of four children, Annexstad was born on a small dairy farm near St. Peter, Minnesota in 1940. When he was 5 

years old, his father died unexpectedly. His mother’s sacrifice and fortitude to raise the family alone made a lasting 

impression on him. Annexstad attended public schools and worked in his off hours to help his mother with expenses. He 

worked his way through Minnesota State University with multiple jobs, and in his senior year began his Federated Insurance 

career as a sales representative in his hometown of St. Peter. Within three years, he was promoted to district marketing 

manager.   
Annexstad has had an uninterrupted 45-year career with Federated and is well known to hundreds of independent 

petroleum marketers and association executives. During his leadership tenure, he has positioned Federated as one of the 

nation’s largest and most financially secure mutual, multiple-line insurance companies.  

 
API SUES TENNESSEE TO BLOCK SPLASHBLENDING LAW 

Similar to lawsuits filed in North Carolina and South Carolina, the American Petroleum Institute (API) has filed suit seeking 

to block a new Tennessee law designed to allow independent petroleum marketers to continue blending ethanol with 

gasoline. The new law requires refiners to offer blendstocks available for ethanol blending. 

 
API filed its suit in U.S. District Court arguing that the act differs from federal law and goes against the Commerce Clause of 

the U.S. Constitution. “Despite Congress’s goal of increasing biofuel usage, the Tennessee Renewable Fuels Blending Act 

mandates that refiners sell unblended gasoline whenever it is demanded by wholesalers,” stated the lawsuit. “The 

Tennessee law ... prevents refiners from meeting their federal biofuel obligations as efficiently as possible.” 

 
The Tennessee Fuel and Convenience Store Association (TFCA) disagrees with API and insists refiners will be able to 

obtain RINS for nearly all the ethanol gallons blended by independent marketers. TFCA Executive Director Emily LeRoy 

December 24, 2009 

WP-12-24-09
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Rev up revenue WPMA PUBLICATIONS SCHEDULE!
FEBRUARY

Mirage Las Vegas

FEATURES:
• �Convention  

Speakers and  
information

• Sponsors
• �Hall of Fame 

Recipients
• Exhibitor list
• �Maps and details
• Participation list

Ads due before  
January 1 

APRIL
Magazine

Convention 
Issue

FEATURES:
• �Convention  

highlights
• �Hall of Fame and 

other Awards
• Sponsors
• �Convention Photos
• �Calendar of Events
• �Industry News

Ads due before  
March 1 

Spring Quarter

JUNE
Magazine

Scholarship 
Issue

FEATURES:
• �Scholarship  

recipient photos 
& biographies 

• �Each state's 
Industry updates

• �Hall of Fame 
spotlight

Ads due before 
May 1 

Summer Quarter

DECEMBER
Magazine

Holiday  
Issue

FEATURES:
• �Business Card 

greetings  
from members 
and associate 
members

• �Members and 
Associates  
Anniversaries

Ads due before  
November 1

Winter Quarter

SEPTEMBER
Magazine

WPMA Officers 
& Directors

FEATURES:
• �Elected officers  

& directors  
with photos

• �List and photos of 
each state’s  
current officers

• �Scholarship "Where 
are they Now?"

Ads due before 
August 1

Fall Quarter 

EXPO  
Program

November

FEATURES:
• Officers & staff
• Leadership lists
• �Membership lists
• �Associate  

Member lists
• Advertisers 
• Bylaws

 

Ads due before 
October 15 

Membership
Directory

S

JUNE
	 S	 M	T	W	T	    F	 S

• WPM News Summer Issue 
delivered to all WPMA members and 

Associate members
• Weekly Update Classified Ads 

are due on Thursday of each week.

• Banner Ads - contract per requests

MARCH
	 S	 M	T	W	T	    F	 S
1 - �WPM News Post Convention 

issue Advertising contracts  
and Ad art due

• Weekly Update Classified Ads 
are due on Thursday of each week.
• Banner Ads - contract per requests

JANUARY
	 S	 M	T	W	T	    F	 S
1 - �EXPO Advertising contracts 

and Ad art due
• Weekly Update Classified Ads 

are due on Thursday of each week.

• Banner Ads - contract per requests

APRIL
	 S	 M	T	W	T	    F	 S

• WPM News Spring Issue 
delivered to all WPMA members and 

Associate members
• Weekly Update Classified Ads 

are due on Thursday of each week.

• Banner Ads - contract per requests

FEBRUARY
	 S	 M	T	W	T	    F	 S

• Day after President's Day - 
WMPA National Convention begins

• Weekly Update Classified Ads 
are due on Thursday of each week.

• Banner Ads - contract per requests

MAY
	 S	 M	T	W	T	    F	 S
1 - �WPM News  Scholarship 

Recipient Issue Advertising 
contracts and Ad art due

• Weekly Update Classified Ads 
are due on Thursday of each week.
• Banner Ads - contract per requests

SEPTEMBER
	 S	 M	T	W	T	    F	 S

• WPM News Autumn Issue 
delivered to all WPMA members 

and Associate members
• Weekly Update Classified Ads 

are due on Thursday of each week.

• Banner Ads - contract per requests

JULY
	 S	 M	T	W	T	    F	 S

• WPMA State boards 
change of guard are made in each 

state association and WPMA.
• Weekly Update Classified Ads 

are due on Thursday of each week.

• Banner Ads - contract per requests

AUGUST
	 S	 M	T	W	T	    F	 S
1 - �WPM News Officers and 

Directors issue Advertising 
contracts and Ad art due

• Weekly Update Classified Ads 
are due on Thursday of each week.

• Banner Ads - contract per requests

DECEMBER
	 S	 M	T	W	T	    F	 S
• WPM News Winter Issue delivered to 

WPMA members and Associate members
• Weekly Update Classified Ads 

are due on Thursday of each week.

• Banner Ads - contract per requests

OCTOBER
	 S	 M	T	W	T	    F	 S
1 - �WPMA MEMBERSHIP DIRECTORY 

Advertising contracts due
15 - Membership Directory Ads due

• Weekly Update Classified Ads 
are due on Thursday of each week.

• Banner Ads - contract per requests

NOVEMBER
	 S	 M	T	W	T	    F	 S
1 - �WPM News Holiday Greetings 

Advertising contracts/Ad art due
• Membership Directory delivered to 

WPMA members and Associate members
• Classified Ads are due each Thursday.

• Banner Ads - contract per requests
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Please complete Advertising Contract, sign and send with payment specified. Contract and usable ad files must 
be in-hand one month prior to the month of WPM News publication distribution; see distribution and due 
dates listed below. 

Please call WPMA with any additional questions at: (801) 263-9762.

Spring, Summer, Fall and Winter Magazine(s): 
	 Convention Issue.............................................March 1 .................................  April
	 Scholarship Issue................................................May 1 ................................  June
	 Officers & Directors....................................... August 1........................ September
	 Holiday Issue...........................................  November 1......................... December

Please fax signed and completed form to: WPMA Publications (801) 327-9345
Or mail to attention: WPMA Publications, P.O. Box 571500, Murray, UT 84157-1500
E-mail: janr@wpma.com

	 Contract and Ad in-hand by:  	 Month Distributed:

W e s t e r n  P e t r o l e u m  M a r ke t e r s  N e w s  ( W P M  N e w s )  A D  D E A D L I N ES

* Magazine full color back cover ad is an additional 20%,  
inside front or inside back cover ads are an additional 10%.

	 Color / Issue 	 X4 Issues	  X3 Issues	  X2 Issues 	 X1 Issue

Full Page*	 $970.00	 $1,065.00	 $1,110.00	 $1,155.00

Half Page	   800.00	   875.00	   905.00	  935.00

Quarter Page	   705.00	   745.00	   765.00	   775.00 

Business Card Ad	   610.00	  630.00	  640.00	   645.00

Full Page	 $475.00	 $570.00	 $615.00	 $660.00

Half Page	   305.00	   380.00	   410.00	   440.00

Quarter Page	   210.00	   250.00	   270.00	   280.00 

Business Card Ad	   120.00	   140.00	   150.00	   155.00

	 Black & White / Issue 	 X4 Issues	  X3 Issues	  X2 Issues 	 X1 Issue

	 WPM News 	 QUARTERLY MAGAZINE Rates

10%  
Discount
Contract for all 

consecutive Magazine 
issues, the Membership 

Directory and Expo 
Program and receive a 

10% discount.

Over  $250Savings for a full  color AD



Serving the Petroleum & Convenience Store Industry for Over Fifty-Five Years
HAWAII • IDAHO • MONTANA • NEVADA • NEW MEXICO • UTAH • WASHINGTON 
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Over  $250Savings for a full  color AD

	 Ad Specifications for WPM News Magazine

	 Live Area	 Trim Size	 Bleed

Full Page	 7 1/2" wide X 10"	 8 1/2" wide X 11"	 +1/8" per side

Half Page Horizontal	 7 1/2" wide X 4 1/2"	

Half Page Vertical	 3 1/2" wide X 10"

Quarter Page	 3 1/2" wide X 4 1/2"

Business Card Ad 	 3 1/2" wide x 2" or  2" wide x 3 1/2" 

1/4 Page 
Vertical

Live area 
3.5"X4.5"

Full 
 Page
Live area 
7.5"X10"

1/2 Page 
Horizontal

Live area 
7.5"X4.5"

1/2 Page 
Vertical

Live area 
3.5"X10"

Business 
Card
Live area 
3.5" X 2"  

or  
2" X 3.5" 

or

All live matter (information) must be ½ inch from all sides; for bleeds on cover and full page ads see  
specifications above. Please send press quality digital artwork in one or all of the following: 
PDF, Jpeg, Tiff, CS4 (Packaged Adobe Creative Suite 4).   
 
If color matching is requested, please specify Pantone "process" color(s) with hard copy to be included with job 
and make note in the special instructions section of the order form and all communications. 
Extra mechanical work such as enlargements, reductions, duplications, illustration changes, or separation  
corrections will be billed at printer’s current rates. 
Ad creation for publishing by WPMA is $120/hour, minimum 1-hour. If requesting an ad creation, please allow 2 or 
more weeks for ad production before the WPM News Ad deadline. 

	 WPM News Magazine Mechanical Requirements 

If a FTP site is preferred you may use www.yousendit.com. Publication Contract and press files 4 MB or smaller 
may be e-mailed to janr@wpma.com (cc- chrisn@wpma.com). Disk with hard copy proof may be mailed to 
P.O. Box 571500, Murray, UT 84157-1500. For overnight instructions or if you have any additional questions you 
may call (801) 263-9762.

	 WPM News Magazine File Transfer Requirements 

S



Black & White Rates/Issue: 	4 ISSUES	  3 ISSUES	  2 ISSUES 	 1 ISSUE

Advertiser Contract/Billing Information:_ ________________________________________________________

Street_ _______________________________ City________________________  State_____  Zip___________________

Contact ______________________________________ E-mail_ ____________________________________________

Phone ________________________________________ Fax________________________________________________

Agency:_ __________________________________________________  Date ________________________________

Contact ______________________________________ E-mail_ ____________________________________________

Phone ____________________ Fax ____________________ *Signature ____________________________________

The WPMA Post Convention Magazine is exclusive to marketers and associate members, an opportunity for your advertising dollar 
to go further. For your post convention magazine advertising please complete the form below.  For full instructions please refer to the 
WPM News magazine section of the Media Kit.

Please fax 
completed form to: 
WPMA Publications  

(801) 327-9345. 
Or mail to: 

WPMA,  
P.O. Box 571500,  

Murray, UT  
84157-1500.  

Call WPMA with 
any additional  

questions:  
(801) 263-9762. 

Full Page	 $475	 $570	 $615	 $660

Half Page	   305	   380	   410	   440

Quarter Page	   210	   250	   270	   280 

Business Card Ad	   120	   140	   150	   155

Premium Positions:  Back Cover ad is an additional 20% **
  Inside Front   and     Inside Back cover ads are an additional 10% **

Color Rates/Issue:	 4 ISSUES	  3 ISSUES	  2 ISSUES 	 1 ISSUE

Full Page	 $970	 $1,065	 $1,110	 $1,155

Half Page	   800	   875	   905	  935

Quarter Page	   705	   745	   765	   775 

Business Card Ad	   610	  630	  640	   645

W P M A  ma  g a z ine    A dver   t isin    g  and    A D  S chedu     l e

Check one:  Black & White     Color         W P M A  M a g a z ine 
                                                issue(s)/year	 4 X	  3 X	  2 X 	 1 X

Full Pg: (8½” wide X 11”)................................ 	 	 	

Half Pg Hzl: (7½” wide X 4½”)........................ 	 	 	

Half Pg Vrt: (3½” wide X 10”)......................... 	 	 	

Quarter Pg: (3½” wide X 4½”)........................ 	 	 	

Business Card: (3½” wide X 2”) or (2” wide X 3½”)... 	 	 	

	   April	   June 
	 Spring Magazine	 Summer Magazine
	Post Convention	 Scholarship
	 Ad due March 1	 Ad due May 1

	   September	   December   
	  Fall Magazine 	 Winter Magazine	
	Officers & Directors	 Holiday	
 	 Ad due August 1	 Ad due November 1

I am authorized by the  
company/agency to place this ad, and agree to 
payment for the ad placement. 

Pay by Credit Card: 

Please charge $______________________

To my: �  VISA    MasterCard    Discover    American Express 

Card #________________________Exp. Date:________

Client/Agency Signature__________________________

Please check all applicable boxes

* I Agree to contract terms and conditions on page 22.    
** Reserved for full page, full color ads only. Ads cannot be cancelled once contracted.  
*** Full year contract (form on page 21).   

 ***Full year contract/6 publications

Hawaii • Idaho • Montana • Nevada • New Mexico • Utah • Washington

Western
Petroleum Marketers

News
WPMA Post Convention Issue

Spring Issue

8 WPMA MEDIA KIT



Western
Petroleum Marketers

Black & White Rates/Issue: 	4 ISSUES	  3 ISSUES	  2 ISSUES 	 1 ISSUE

Advertiser Contract/Billing Information:_ ________________________________________________________

Street_________________________________ City________________________  State_____  Zip___________________

Contact ______________________________________ E-mail______________________________________________

Phone ________________________________________ Fax________________________________________________

Agency:_ __________________________________________________  Date ________________________________

Contact ______________________________________ E-mail_ ____________________________________________

Phone ____________________ Fax ____________________ *Signature ____________________________________

Distributed to all WPMA marketers and associate members, the Scholarship edition of the WPM News Magazine is an opportunity 
for your advertising dollar to go further. For your exclusive scholarship magazine advertising please fill out the form below. For full 
instructions please refer to the WPM News magazine section of the Media Kit. 

Please fax 
completed form to: 
WPMA Publications  

(801) 327-9345. 
Or mail to: 

WPMA,  
P.O. Box 571500,  

Murray, UT  
84157-1500.  

Call WPMA for 
any additional  

questions:  
(801) 263-9762. 

Full Page	 $475	 $570	 $615	 $660

Half Page	   305	   380	   410	   440

Quarter Page	   210	   250	   270	   280 

Business Card Ad	   120	   140	   150	   155

Premium Positions:  Back Cover ad is an additional 20% **
  Inside Front and       Inside Back cover ads are an additional 10% **

Color Rates/Issue: 	 4 ISSUES	  3 ISSUES	  2 ISSUES 	 1 ISSUE

Full Page	 $970	 $1,065	 $1,110	 $1,155

Half Page	   800	   875	   905	  935

Quarter Page	   705	   745	   765	   775 

Business Card Ad	   610	  630	  640	   645

W P M A  ma  g a z ine    A dver   t isin    g  and    A D  S chedu     l e

Check one:  Black & White     Color        W P M A  M a g a z ine 
                                                issue(s)/year	 4 X	  3 X	  2 X 	 1 X

Full Pg: (8½” wide X 11”)................................ 	 	 	

Half Pg Hzl: (7½” wide X 4½”)........................ 	 	 	

Half Pg Vrt: (3½” wide X 10”)......................... 	 	 	

Quarter Pg: (3½” wide X 4½”)........................ 	 	 	

Business Card: (3½” wide X 2”) or (2” wide X 3½”)... 	 	 	

	   April	   June 
	 Spring Magazine	 Summer Magazine
	 Post Convention	 Scholarship
	 Ad due March 1	 Ad due May 1

	   September	   December   
	  Fall Magazine 	 Winter Magazine	
	Officers & Directors	 Holiday	
 	 Ad due August 1	 Ad due November 1

I am authorized by the company/agency to  
place this ad, and agree to payment for the ad  
placement.  _______  publication(s)  X  $ __________ = ~

*** _________  –  _________ (full year contract subtract 10%)  = #

Pay by Credit Card: 

Please charge ~ or #     Total = $_______________

To my: �  VISA    MasterCard    Discover    American Express 

Card #______________________________ Exp. Date:____________

Client/Agency Signature______________________________

Please check applicable box(es)

Western
Petroleum Marketers

News

* I Agree to contract terms and conditions on page 22.    
** Reserved for full page, full color ads only. Ads cannot be cancelled once contracted.  
*** Full year contract (form on page 21).  

Hawaii • Idaho • Montana • Nevada • New Mexico • Utah • Washington

WPMA Scholarship Recipient Issue

 ***Full Year contract/6 publications

SUMMER Issue

WESTERN PETROLEUM MARKETERS ASSOCIATION MEDIA KIT  9



Black & White Rates/Issue: 	4 ISSUES	  3 ISSUES	  2 ISSUES 	 1 ISSUE

Advertiser Contract/Billing Information:_ ________________________________________________________

Street_________________________________ City________________________  State_____  Zip___________________

Contact ______________________________________ E-mail______________________________________________

Phone ________________________________________ Fax________________________________________________

Agency:_ __________________________________________________  Date ________________________________

Contact ______________________________________ E-mail_ ____________________________________________

Phone ____________________ Fax ____________________ *Signature ____________________________________

Don’t miss the most popular issue of the WPM News Magazines, the introduction of the new WPMA Board and State Association Boards.  
This edition is limited to marketers and associate members, an opportunity for your advertising dollar to go further. For your exclusive  
advertising - please complete the form below. For full instructions please refer to the WPM News magazine section of the Media Kit.

Please fax 
completed form to: 
WPMA Publications  

(801) 327-9345. 
Or mail to: 

WPMA,  
P.O. Box 571500,  

Murray, UT  
84157-1500.  

Call WPMA for 
any additional  

questions:  
(801) 263-9762. 

Full Page	 $475	 $570	 $615	 $660

Half Page	   305	   380	   410	   440

Quarter Page	   210	   250	   270	   280 

Business Card Ad	   120	   140	   150	   155

Premium Positions:  Back Cover ad is an additional 20% **
  Inside Front and       Inside Back cover ads are an additional 10% **

Color Rates/Issue:	 4 ISSUES	  3 ISSUES	  2 ISSUES 	 1 ISSUE

Full Page	 $970	 $1,065	 $1,110	 $1,155

Half Page	   800	   875	   905	  935

Quarter Page	   705	   745	   765	   775 

Business Card Ad	   610	  630	  640	   645

W P M A  ma  g a z ine    A dver   t isin    g  and    A D  S chedu     l e

Check one:  Black & White     Color        W P M A  M a g a z ine 
                                                issue(s)/year	 4 X	  3 X	  2 X 	 1 X

Full Pg: (8½” wide X 11”)................................ 	 	 	

Half Pg Hzl: (7½” wide X 4½”)........................ 	 	 	

Half Pg Vrt: (3½” wide X 10”)......................... 	 	 	

Quarter Pg: (3½” wide X 4½”)........................ 	 	 	

Business Card: (3½” wide X 2”) or (2” wide X 3½”)... 	 	 	

	   April	   June 
	 Spring Magazine	 Summer Magazine
	 Post Convention	 Scholarship
	 Ad due March 1	 Ad due May 1

	   September	   December   
	  Fall Magazine 	 Winter Magazine	
	Officers & Directors	 Holiday	
 	Ad due august 1	 Ad due November 1

I am authorized by the company/agency to  
place this ad, and agree to payment for the ad  
placement.  _______  publication(s)  X  $ __________ = ~

*** _________  –  _________ (full year contract subtract 10%)  = #

Pay by Credit Card: 

Please charge ~ or #     Total = $_______________

To my: �  VISA    MasterCard    Discover    American Express 

Card #______________________________ Exp. Date:____________

Client/Agency Signature______________________________

Please check applicable box(es)

* I Agree to contract terms and conditions on page 22.    
** Reserved for full page, full color ads only. Ads cannot be cancelled once contracted.  
*** Full year contract (form on page 21).  

 ***Full year contract/6 publications

Hawaii • Idaho • Montana • Nevada • New Mexico • Utah • Washington

Western
Petroleum Marketers

News
WPMA & State Association Officers 

Fall Issue

Celebrate the season of cheer, 
Let your customers know you’re here!

10 WPMA MEDIA KIT



Western
Petroleum Marketers
WPMA & State Association Officers 

Black & White Rates/Issue:	4 ISSUES	  3 ISSUES	  2 ISSUES 	 1 ISSUE

Advertiser Contract/Billing Information:_ ________________________________________________________

Street_ _______________________________ City________________________  State_____  Zip___________________

Contact ______________________________________ E-mail_ ____________________________________________

Phone ________________________________________ Fax________________________________________________

Agency:_ __________________________________________________  Date ________________________________

Contact ______________________________________ E-mail_ ____________________________________________

Phone ____________________ Fax ____________________ *Signature ____________________________________

The WPMA Holiday Magazine is exclusive to marketers and associate members, an opportunity for your advertising dollar to go further. For your 
holiday magazine advertising please complete the form below. For full instructions please refer to the WPM News magazine section.

Please fax 
completed form to: 
WPMA Publications  

(801) 327-9345. 
Or mail to: 

WPMA,  
P.O. Box 571500,  

Murray, UT  
84157-1500.  

Call WPMA with 
any additional  

questions:  
(801) 263-9762. 

Full Page	 $475	 $570	 $615	 $660

Half Page	   305	   380	   410	   440

Quarter Page	   210	   250	   270	   280 

Business Card Ad	   120	   140	   150	   155

Premium Positions:  Back Cover ad is an additional 20% **
  Inside Front and  Inside Back cover ads are an additional 10% **

Color Rates/Issue:	 4 ISSUES	  3 ISSUES	  2 ISSUES 	 1 ISSUE

Full Page	 $970	 $1,065	 $1,110	 $1,155

Half Page	   800	   875	   905	  935

Quarter Page	   705	   745	   765	   775 

Business Card Ad	   610	  630	  640	   645

W P M A  ma  g a z ine    A dver   t isin    g  and    A D  S chedu     l e

Check one:  Black & White     Color         W P M A  M a g a z ine 
                                                issue(s)/year	 4 X	  3 X	  2 X 	 1 X

Full Pg: (8½” wide X 11”)................................ 	 	 	

Half Pg Hzl: (7½” wide X 4½”)........................ 	 	 	

Half Pg Vrt: (3½” wide X 10”)......................... 	 	 	

Quarter Pg: (3½” wide X 4½”)........................ 	 	 	

Business Card: (3½” wide X 2”) or (2” wide X 3½”)... 	 	 	

I am authorized by the  
company/agency to place this ad, and agree to 
payment for the ad placement. 

Pay by Credit Card: 

Please charge $______________________

To my: �  VISA    MasterCard    Discover    American Express 

Card #________________________Exp. Date:________

Client/Agency Signature__________________________

Please check all applicable boxes

Celebrate the season of cheer, 
Let your customers know you’re here!

Hawaii • Idaho • Montana • Nevada • New Mexico • Utah • Washington

Western
Petroleum Marketers

News

* I Agree to contract terms and conditions on page 22.  
** Reserved for full page, full color ads only. Ads cannot be cancelled once contracted. 
*** Full year contract (form on page 21)   

	   April	   June 
	 Spring Magazine	 Summer Magazine
	 Post Convention	 Scholarship
	 Ad due March 1	 Ad due May 1

	   September	   December   
	  Fall Magazine 	 Winter Magazine	
	Officers & Directors	 Holiday	
 	 Ad due August 1	 Ad due November 1

 ***Full year contract/6 publications

Winter Issue

WESTERN PETROLEUM MARKETERS ASSOCIATION MEDIA KIT  11
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Rev up revenue TARGET AUDIENCE 
- WEB BANNERS!

Need a banner ad created? Please provide photos, logos and a desired layout. The static web banner ad produc-
tion charges are additional to above rates. Ad proofs are provided via fax or e-mail.  
Composition and Layout:  $120 per hour, 1/2 hour minimum. 		  Color Scans: $25 per image (web) 
No discount on Web Ad creation charges.

	 w w w . w p ma.com      	 W eb   B anner      A D  D E A D L I N E

Please complete Advertising Contract, sign and send with payment specified on this page. Contract and usable ad 
file(s) must be in-hand 72 hours before contracted Ad is scheduled to go live on web site; see banners schedule 
and view information listed below. 

Banner Ad(s): ...........................�Day 1, contract & art approved ........................ 1 Month
48 hours or sooner, Banner will appear                 24/7
on WPMA's web site                                           30 days

	
Please fax signed and completed Advertising form to: WPMA Publications (801) 327-9345
Or mail to attention: WPMA Publications, P.O. Box 571500, Murray, UT 84157-1500
Please call WPMA with any additional questions at: (801) 263-9762.

	 Contract* and Ad in-hand by:  	 Ad Viewed:

Web Advertising  standard banner without link $34.00 
per contract month. Banner with link $50.00 per  
contract month. (Please provide Web link  
with banner ad.) Ads run minimum 30 days.

*With any WPMA FULL YEAR publication contract  
receive a 50% discount on your Web banner ad.  

*With any current WPMA publication contract  
receive a 10% discount on your Web banner ad.  

	 Full Color Banner Ads 	 MONTHLY Rates

Provided 464x72, RGB, 90k	 $34.00/month		  $50.00/month

	 COLOR BANNER 	 30 days Iive		  30 days live with web link

	 Ad Specifications for WPMA Web Banners

Web Banner size: 	 464X72 pixels

	 Web Banner Mechanical Requirements 

Please submit 464x72 pixel, RGB, 90k or smaller banner ad,  
in jpeg, png or gif formats.

50% 
 Discount 

with  fu
ll Y

ear 

Publication 

Contract

	 Web Banner File Transfer Requirements 

24 hours / 7 days a week 

24 hours / 7 days a week 

E-mail a 90K file per specs above with publication banner 
contract to janr@wpma.com. Contract may be faxed to 
(801) 262-9413

10%
Discount with 

a current 

publication 

contract

	 Web Banner AD CREATION

S

Your Web Banner Ad added Here

Home Page  
Exposure Reaches 
Your Target Market!



HAWAII • IDAHO • MONTANA • NEVADA • NEW MEXICO • UTAH • WASHINGTON

      Web Banner Advertising

P.O. Box 571500, Murray, UT 84157-1500  •  Tel: (801) 263-9762  •  Fax: (801) 327-9345  •  www.wpma.com

Web Advertising Contract
Advertiser/Billing Information:______________________________________________________________

Street_ _______________________________ City________________________  State_____  Zip_____________

Contact ______________________________________ E-mail_ ______________________________________

Phone ________________________________________ Fax__________________________________________

 

Agency:_ _________________________________________________________________________________  

Contract Date _________________________________

Web Live/Start Date ____________________________*

Once web banner file is approved, there is a 48 hour process time before banner starts live time on WPMA's web site www.wpma.com.

Street_ _______________________________City________________________ State_ ____ Zip_____________

Contact ______________________________________ E-mail_ ______________________________________

Phone ___________________________ Fax_______________________  Signature**______________________

All digital ad files are due as contracted above. If usable ad file(s) do not arrive by deadline noted, previous ad will 
be used as a substitute. If no other ad is available, the advertiser assumes full responsibility for reserved space and 
will be billed. Ads cannot be cancelled once contracted.

I am authorized by the company/agency to place this ad, and agree to payment for the ad placement. 

Pay by Credit Card: 

Please charge $_________________  to my 	  VISA	  MasterCard	  American Express	  Discover

Card #___________________________________________________________ Exp. Date:_ ________________

Client / Agency Signature_ _____________________________________________________________________

** I agree to deadline dates and contract terms listed on page 22.

Serving the Petroleum and Convenience Store Industry for Over Fifty-Five Years

Web Banner Ad: �  Web ready Ad provided by Date ____________________ (72 hours before *Web Live/Start Date)

�  Please Create Web Ad - materials to be provided by date ____________________ 
Please allow a week or two for proofing process before noted above *Web Live/Start Date. E-mail or mail banner 
materials (logos, images and simple text information) with instructions. Ad production to be billed separately after 
approved ad completion. 

 �10% discount for current publication contract sent (date) _______________

 �50% discount for full year publication contract sent (date) ______________

Web Banner Ad Discount:
(Web Banner Ad $ _________)  –  (Discount $_________)

= DISCOUNT TOTAL  $ ___________

WESTERN PETROLEUM MARKETERS ASSOCIATION MEDIA KIT 	  13

 Standard Banner ($34/mo.  x mos. ______ = total __________ )  

 Banner with Link ($50/mo.  x mos. ______ = total __________ )
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MEMBERSHIP DIRECTORY.................October 1.................. October 15................... November/December

Please fax signed and completed form to: WPMA Publications (801) 327-9345
Or mail to attention: WPMA Publications, P.O. Box 571500, Murray, UT 84157-1500
Or E-mail: janr@wpma.com. Please call WPMA with any additional questions at: (801) 263-9762.

	 Contract by: 	  Ad in-hand by:  	 Month Distributed:

Please complete Advertising Contract on page 14, sign and send with payment specified on this page. 

	 W P M A  M e m b e r s h i p  D i r e c t o r y  A D  D E A D L I N ES

Full Page 
or Tab
Live area 
4.5"X7.5"

1/2 Page 
Horizontal

Live area 
4.5"X3.25"

Inside or 
Back COVER

Live area 
4.75"X7.5"

 Membership Directory  ANNUAL DIRECTORY Rates (One-time black/white or full color ad)

Membership Directory (November)

	B lack/White	 Color

Full Page	 $720.00	 $1,215.00

Half Page	   480.00  	 975.00

	 Specifications for Membership Directory

	 Live Area	 Trim Size	 Bleed 

Premium Directory Cover*	 4 3/4" wide x 7 1/2"	 5 3/4" wide x 8 1/2"	 + 1/8" per side 

Full Directory Tab	 4 1/2" wide x 7 1/2"	 5 1/2" wide X 8 1/2"	 + 1/8" per side

Full Directory Page	 4 1/2" wide x 7 1/2"		

Half Directory Page	 4 1/2" wide x 3 1/4"		

All live matter must be ½ inch from all 
sides; for bleeds on cover and tabs see 
specifications above. Please send press 
quality Digital artwork in one or all of the 
following: PDF, Jpeg, Tiff, CS4 (packaged 
InDesign, Photoshop, or Illustrator press 
files). If color matching is requested, please 
specify Pantone "process" color(s) with hard 
copy to be included with job and note in the 
special instructions section of the order form. 
Extra mechanical work such as 
enlargements, reductions, duplications, 
illustration changes, or separation corrections 
will be billed at printer’s current rates. 
Ad creation for print by WPMA is $120/hr, 
minimum 1-hr. Ads should be requested 2 
weeks or more before Member Directory Ad 
deadline. 

	  Mechanical Requirements 

Press files 4 MB or smaller may be e-mailed to janr@wpma.com. 
Or please mail disk with hard copy proof to: Publications - 
P.O. Box 571500, Murray, UT 84157-1500. For overnight 
instructions or if you have any additional questions you may call 
(801) 263-9762.  Use www.yousendit.com as FTP, if preferred.

	 File Transfer Requirements 

* Directory full color back cover ad is an  
additional 20%, inside front or inside back cover 

ads are an additional 10%.

Rev up revenue Membership Directory Advertising!

S

Membership Directory
CONTRACT - Exclusive Advertising



Serving the Petroleum & Convenience Store Industry for Over Fifty-Five Years
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Membership Directory
CONTRACT - Exclusive Advertising

Advertiser/Billing Information:____________________________________________________________________

Street_ _______________________________ City________________________  State_____  Zip___________________

Contact ______________________________________ E-mail_ ____________________________________________

Phone ________________________________________ Fax________________________________________________

Agency:_ __________________________________________________  Date ________________________________

Contact ______________________________________ E-mail_ ____________________________________________

Phone ___________________________  Fax_____________________________ Signature*_______________________

The WPMA Directory is exclusive to marketers and associate members, an opportunity for your advertising dollar to go further. For your 
exclusive WPMA Directory advertising please fax or mail completed form (instructions below). You will find a detailed WPMA media kit 
online at www.wpma.com. 

Membership Directory (Circle Color/Price)

			   Specifications for Membership Directory Ads (Check desired color/size)

			   Mechanical Requirements 

P r e m i um   P o s i t i o n * *  (cover only, check one)

 Back Cover (20% additional)   Inside Front Cover 
(10% additional)   Inside Back Cover (10% additional) 

Note: Premium positions are for full color ads only. 
Ads cannot be cancelled once contracted. 

All live matter must be ½ inch from all sides; for bleeds see specifications above. Digital artwork may be Mac or PC in one or all of the 
following: press quality PDF, Jpeg, Tiff, or CS4 (InDesign, Photoshop, or Illustrator). Extra mechanical work such as enlargements, 
reductions, duplications, illustration changes, or separation corrections will be billed at printer’s current rates. Ad creations by WPMA 
are $120/hr, minimum 1-hr. Ad creation arrangements must be made 2 weeks before materials deadline. 

	 Live Area	 Trim Size	 Bleed	 Black/White 	Color 

Premium Directory Cover**	 4 3/4" wide x 7 1/2"	 5 3/4" wide x 8 1/2"	 + 1/8" per side	 N/A	   

Full Directory Tab	 4 1/2" wide x 7 1/2"	 5 1/2" wide X 8 1/2"	 + 1/8" per side	  N/A	  

Half Directory Page	 4 1/2" wide x 3 1/4"			     	  

Full Directory Page	 4 1/2" wide x 7 1/2"			     	  

	 Black/White	 Color

Full Page	 $720	 $1215

Half Page	 $480  	 $  975

* I Agree to contract terms and conditions   
** Reserved for full page, full color ads only.

November

FEATURES:
• Officers & staff
• Leadership lists
• �Membership by  

state and city
• �Associate Members 

web and contact 
information by 
category

• �Members in  
other states 

• �Bylaws & Articles of 
Incorporation 

• �... and more 

Ad Contract  
due before

October 1 
Materials due  

October 15

Membership
Directory

Please fax completed form to: WPMA Publications (801) 327-9345. Or mail to attention: WPMA Pubs, P.O. Box 571500, 
Murray, UT 84157-1500. Call WPMA for any additional questions: (801) 263-9762. 

   �Full year contract/6 publications
See page 21 for contract form

W P M A  D irec    tor y  A dver   t isin    g  and    A D  S chedu     l e
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Please complete Advertising Contract on page 16, sign and send with payment specified on this page.  
Contract and usable ad files must be in-hand by date prior to the month of WPMA Expo Program publication 
distribution; see distribution and due dates listed below. 

WPMA Convention & EXPO Program:  .........January 1........................... February

Please fax signed and completed form to: WPMA Publications (801) 327-9345
Or mail to attention: WPMA Publications, P.O. Box 571500, Murray, UT 84157-1500
Please call WPMA with any additional questions at: (801) 263-9762.

	 Contract and Ad in-hand by:  	 Month Distributed:

	 W P M A  E x p o  P r o g r am   A D  D E A D L I N ES

	 EXPO PROGRAM 	 ANNUAL Program RATE 	 (One-time black/white or full color ad)

Expo Program (February)

	B lack/White	 Color

Full Page	 $725.00	 $1,220.00

Half Page	   485.00  	 980.00

Quarter Page	 295.00	 790.00

Full 
 Page
Live area 
7.5"X10"

1/2 Page 
Horizontal

Live area 
7.5"X4.5"

1/4 Page 
Vertical Only

Live area 
3.5"X4.5"

1/2 Page 
Vertical

Live area 
3.5"X10"

All live matter must be ½ inch from all 
sides; for bleeds on cover and full page 
ads see specifications above. Please 
send press quality digital artwork in 
one or all of the following: PDF, Jpeg, 
Tiff, CS4 (Packaged Adobe InDesign). 
If color matching is requested, please 
specify Pantone "process" color(s) with 
hard copy to be included with job and 
note in the special instructions section of 
the order form and all communications. 
Extra mechanical work such as 
enlargements, reductions, duplications, 
illustration changes, or separation 
corrections will be billed at printer’s 
current rates. 

Mechanical Requirements 

Press files 4 MB or smaller may be e-mailed 
to janr@wpma.com (cc- chrisn@wpma.com). 
Or please mail disk with hard copy proof to 
P.O. Box 571500, Murray, UT 84157-1500. 
For overnight instructions or if you have 
any additional questions you may call 
(801) 263-9762..  Use www.yousendit.
com as FTP, if preferred. 

File Transfer Requirements 

Rev up revenue WPMA Convention & Expo Program!

	 Ad Specifications for Expo Program

	 Live Area	 Trim Size	 Bleed

Full Page	 7 1/2" wide X 10"	 8 1/2" wide X 11"	 +1/8" per side

Half Page Horizontal	 7 1/2" wide X 4 1/2"	

Half Page Vertical	 3 1/2" wide X 10"

Quarter Page	 3 1/2" wide X 4 1/2"

Ad creation for print by WPMA is $120/hour, minimum 1-hour.  
Ads should be requested 2 or more weeks, before Expo Program 
publication Ad deadline. S
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Advertiser Contract/Billing Information:_ ________________________________________________________

Street_ _______________________________ City________________________  State_____  Zip___________________

Contact ______________________________________ E-mail_ ____________________________________________

Phone ________________________________________ Fax________________________________________________

Agency:_ __________________________________________________  Date ________________________________

Contact ______________________________________ E-mail_ ____________________________________________

Phone ____________________ Fax ____________________ Signature* ____________________________________

The WPMA Convention and Convenience Store Expo Program ensures that your customers find you “first” at the 2010 
show. This informative program delivers your advertising message in a high-quality publication. To advertise in the Expo 
Program please complete the form below. 

* I Agree to contract terms and conditions on page 22.      ** Reserved for full page, full color ads only. Premium Ads cannot be cancelled once contracted.

Please fax completed form to: WPMA Publications 
(801) 262-9413. Or mail to: WPMA, P.O. Box 571500, 

Murray, UT 84157-1500. Call WPMA with any 
questions: (801) 263-9762. 

 

Receive a 10% discount on advertising with a 
full year contract. For more details on discount and 

advertising see page 21

Premium Positions:  Back Cover ad is an additional 20% **
 Inside Front and    Inside Back cover ads are an additional 10% **

W P M A  E x po   P ro  g ram    and    S chedu     l e

Full 1 
Page

7.5"X10"
B/W $725	  
FC $1,220	 

1/2 Page 
Horizontal

7.5"X4.5"
B/W $485	  
FC $980	  

1/2 Page 
Vertical

3.5"X10"
B/W $485	  
FC $980	  

1/4 Page 
Vertical

3.5"X4.5"
B/W $295	  
FC $790	  

[4 box(s) for the size/color and position per contract - note 1-time ad price]    

B/W = Black & White Ad   •   FC = Full Color Ad

Expo 2010 Advertising Deadlines:
•	 Deadline for ad space contract.................................January 1
•	 Deadline for advertising materials............................January 2,

 

 Bill Me: at above address (Please sign above)

 Pay by Credit Card: 

Please charge $________________  to my:
 VISA    MasterCard    Discover    American Express 

Card #______________________________________________

Exp. Date:________________________

Client/Agency Signature*__________________________

I am authorized by the company / agency to 
place this ad, and agree to payment for the  
ad placement. 

National Convention & Convenience Store 

EXPO PROGRAM CONTRACT
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	 • �The ad must be a “true” classified ad. If WPMA feels the contents of an ad do not meet this 
description, we reserve the right to not print the ad.

	 • �Text for ads can be mailed, faxed, or e-mailed to WPMA. If copy is not received by Thursday 
before the date of the WPMA Update issue, it will be printed in the following week’s Update. The text 
will not be printed under 8 point or over 12 point type.

	 • �Ad size is limited to no more than ¼ page. The actual size will be dictated by space available.
	 • If a recognized holiday falls on a Friday, text is due Wednesday of that week.

Rev up revenue Classified Advertising!

Please send Classified Advertising Contract on page 18, Advertisement text information and Ad payment specified 
on this page. Classified Ads are placed weekly in our WPMA Weekly Update. The Weekly Update is e-mailed, 
mailed or faxed to all members weekly and is placed on WPMA's web site under "Classified." Quarterly classified 
ads are published in the WPMA Magazine (WPM News). Same text information is used for all medias.

Please call WPMA with any additional questions at: (801) 263-9762.

Classified Advertising..............................................Thursday...............................  Friday

Please fax completed form to: WPMA Publications (801) 327-9345
Or mail to attention: WPMA Publications, P.O. Box 571500, Murray, UT 84157-1500
Or E-mail information to: janr@wpma.com

	 Day Contract and Ad in-hand by:  	 Day Distributed:

	 W P M A  C l assified         A D  D E A D L I N E S

	 Classified Ads 	 WEEKLY Update RATE & Billing

	 Specifications / Mechanical / Guidelines for Classified Ads

Please e-mail text information to attention of Jan Roothoof at janr@wpma.com; or fax the legible information 
to (801) 327-9345; or mail a legible hard copy to: P.O. Box 571500, Murray, UT 84157-1500.  
If you have any additional questions you may call (801) 263-9762 

	 Information Transfer Requirements 

	 • Billing for classified ads will be on a monthly basis. 
	 • �Free member classified ads will run until item is sold, but no longer than three (3) months. If longer 

advertising is requested after initial three (3) months, a *$25/week payment will occur.

	 Members	 Non-Members	

50 Words or less	 Free / 3 mos.*	 $25.00 / week		

Additional 50 Words	 @$25.00 / week	 @$25.00 / week		

*Members Additional weeks	 $25.00 / week

S
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Classified Ad Contract
P.O. Box 571500, Murray, UT 84157-1500  •  Tel: (801) 263-9762  •  Fax: (801) 327-9345  •  www.wpma.com

Classified Ad: �Please type, print and fax or mail hard copy. Or e-mail the above contract information and text for classified ad to janr@wpma.com.

Advertiser/Billing Information:_________________________________________________________________

Street_ _______________________________ City________________________  State_____  Zip_____________

Contact ______________________________________ E-mail_ ______________________________________

Phone ________________________________________ Fax__________________________________________

Classified Ad Contract Date _ ____________________ Signature*____________________________________

Member:�  	�N on-member  

Please run Ad: for � ________  week(s) 
 
  �I will send a notification in writing to attention Jan Roothoff or e-mailed information and 

the request date to janr@wpma.com. 

Classified Ads are due on Thursday of each week. Text for ads can be mailed, faxed to WPMA, or e-mailed to 
janr@wpma.com. If copy is not received by Thursday before the date of the WPMA Update issue, it will be printed 
in the following week’s Update. If a recognized holiday falls on a Friday, text is due Wednesday of that same week.

I am authorized by the company/agency to place this ad, and agree to payment for the ad placement. 

Pay by Credit Card: 

Please charge $_________________  to my 	  VISA	  MasterCard	  American Express	  Discover

Card #___________________________________________________________ Exp. Date:_ ____________

Client / Agency Signature_ _________________________________________________________________

* I Agree to contract terms and conditions, my e-mail is also an agreement to contract and conditions on page 22.

Billed monthly            	              (Classified Ad $ _________)  X  (Week(s) _________)  =  TOTAL  $ ___________
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Rev up revenue Full Year Advertising!
	 W P M A  F u l l  y ear    A D  D E A D L I N E S

Please see page 4 of this media kit for the full year of publication deadlines. A full year contract includes ALL 
consecutive WPM News Magazine issues (total 4 time per year), the Membership Directory (annual), and the 
Expo Program (annual) totalling six (6) publications in one year. 

	 Full Year Ads 	 Advertising RATEs 

	 Specifications / Mechanical / Guidelines for Full Year Advertisements

	 Ad File(s) Transfer Requirements 

Please see page 6 of this media kit for WPM News Magazine (quarterly) publication rates per ad size and color. 
See page 14 for Membership Directory (annual) for ad size and color, and see page 16 for the Expo Program 
(annual) for ad size and color. Fill in the information below to total the six (6) publications for your contract year. 
With a full year contract you will receive an additional 10% Discount. A Great Savings! Plus if you choose, 
50% off a Web Banner Ad (see page 12)! 

Please see page 7 of this media kit for WPM News Magazine (quarterly) publication ad specifications. See page 
14 for Membership Directory (annual) ad specifications, and see page 16 for the Expo Program (annual) ad 
specifications. See page 12 for Web Banner Ad specifications.

         $ _________  x 4 magazines = 	$ _________  Quarterly Magazine
					     $ _________  Membership Directory
					     $ _________  Expo Program

			            = Total	 $ _________  (1 year of publications)

		  (minus discount)  — 	$ _________  (10% for 1 year contract)

	    =  Discount Total	 $ _________  (1 year of publications)

	 Optional:	 50% off web banner   ($_________  x ____months)  /  2
		  = Discount Web Banner Ad __________   + above total 

		  = GRAND Total	$ _________  
	 (1 year of publications, plus web banner per specified time __________ to _____________ ). 

Please fill out Full Year Advertising Contract on page 21 with the above information and fax to (801) 327-9345.  
If you have any additional questions you may call (801) 263-9762 

If a FTP site is preferred you may use www.yousendit.com. Publication Contract and press files 4 MB or smaller 
may be e-mailed to janr@wpma.com (cc- chrisn@wpma.com). A disk with hard copy proof may be mailed to 
P.O. Box 571500, Murray, UT 84157-1500. If you have any additional questions you may call (801) 263-9762. See 
page 22 for general information.

1 Year contract - Calculation outline:
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P.O. Box 571500, Murray, UT 84157-1500  •  Tel: (801) 263-9762  •  Fax: (801) 327-9345  •  www.wpma.com

Advertising Contract
Advertiser/Billing Information:______________________________________________________________

Street_ _______________________________ City________________________  State_____  Zip_____________

Contact ______________________________________ E-mail_ ______________________________________

Phone ________________________________________ Fax__________________________________________  

Agency:_ ____________________________________ Contract Date _________________________________

Street_ _______________________________City________________________ State_ ____ Zip_____________

Contact ______________________________________ E-mail_ ______________________________________

Phone ___________________________ Fax_______________________  Signature**______________________

P r e m i um   P o s i t i o n  (color only, check one)

 Back Cover (20% additional)   Inside Front Cover (10% additional)   Inside Back Cover (10% additional) 

Note: Premium positions are for full color ads only. Special Notes (color match, etc.): _ _______________________________________

All digital ad files are due on the date noted prior to month of publication (see page 5 schedule). If usable ad file(s) 
do not arrive by deadline noted, previous ad will be used as a substitute. If no other ad is available, the advertiser 
assumes full responsibility for reserved space and will be billed. Ads cannot be cancelled once contracted.

I am authorized by the company/agency to place this ad, and agree to payment for the ad placement. 

Pay by Credit Card: 

Please charge $_ _____________  to my 	  VISA	  MasterCard	  American Express	  Discover

Card #___________________________________________________________ Exp. Date:_ _________________

Client / Agency Signature_ ______________________________________________________________________

** I agree to deadline dates and contract terms listed on page 22

 Black & White         Color            W P M A  N ews    M a g a z ine 
                                                issue(s)/year	 4 X	  3 X	  2 X 	 1 X

[4 check size(s), black/white or color per contract]                         Note pricing and ad instructions. S i z e ( s )

 Black & White   Color      E x p o  P r o g r am

 D i r e c to ry *

Full Pg: (7½” wide X 10”)	 	 	 	

Half Pg Hzl: (7½” wide X 4½”)	 	 	 	

Half Pg Vrt: (3½” wide X 10”)	 	 	 	

Quarter Pg: (3½” wide X 4½”)	 	 	 	

Business Card: (3½” wide X 2”) or (2” wide X 3½”)	 	 	 	

*Note: different “size” for directory ad 21

 Full Pg: (8 1/2” wide X 11”)   Quarter Pg: (3 1/2” wide X 4 1/2”)

Half Pg:  Vertical (3 1/2” wide X 10”)   Horizontal (7 1/2” wide X 4 1/2”)

Color only 

  Cover: (5 3/4” wide X 8 1/2”)  

  Full Tab: (5 1/2” wide X 8 1/2”)  

	   February	   April	   June	   September	   November*	   December 	 or 4  here for
	 Expo Program	 Spring Magazine	 Summer Magazine	 Fall Magazine 	 Membership Directory	 Winter Magazine	 ALL Six (6)
	 	 Post Convention	 Scholarship	 New Officers	 	 Holiday	 Publications
		  Issue	 Issue	 Issue		  Issue	 10%  discount
							       4 details below(for Magazine Black & White (B/W) or COLOR rates, to select price per issue per year, see pg 6)     (Mag B/W or Color, see pg 6)

(B/W One-time rate of $725/full pg, 
$485/half pg, $295/qtr pg,   or   

COLOR One-time rate of $1,220/full 
pg, $980/half pg, $790/qtr pg)

(B/W One-time rate of $720/full pg, 
$480/half pg   or   COLOR One-time rate of 

$1,215/full pg, $975/half pg)

With any current WPMA 
publication contract receive 
a 10% discount  or Full year 
contract receive a 50% discount 
on your WPMA Banner Ad.

Web Banner Ad:  $34/mo.  or   with link $50/mo.  x             mo(s).

Ad Start date ________________________________ 

              Ad provided    WPMA's help to Create Ad

 �Publication contract as noted below 
for 10% banner discount.

 �Full year Publication contract as noted 
below for 50% banner discount.

        Black & White   Color 

  Full Pg: (4 1/2” wide X 7 1/2”)

  Half Pg: (4 1/2” wide X 3 1/4”)

P ub  l ica  t ion   ( s )  (check all months desired)

 Full Year of Publications
Serving the Petroleum and Convenience Store Industry for Over Fifty-Five Years



HAWAII • IDAHO • MONTANA • NEVADA • NEW MEXICO • UTAH • WASHINGTON 
Serving the Petroleum & Convenience Store Industry for Over Fifty-Five Years

22	  WPMA MEDIA KIT

•	� Advertisements received after the closing date will be carried in the next issue, unless other arrangements are made. If no ad is available, 
the advertiser assumes full responsibility for reserved space and will be billed.

•	 When space is contracted and no copy instructions are received by the closing date, previous copy will be repeated.

•	 The publisher reserves the right to reject or discontinue any advertisement at any time.

•	� Cancellation of contract MUST BE IN WRITING — verbal cancellation will not be accepted. Frequency rate will be prorated and billed 
accordingly.

•	 ALL RATES ARE NET — Agency commission is not included and is not deducted from this amount.

•	� Advertiser and agency accept dual liability for payment for all insertions. All of aforementioned supersedes any terms stated in contracts 
and insertion orders. Frequency rate must be earned within one year from first insertion.

•	� Advertisers will be short rated and rebilled at the earned frequency rate immediately following cancellation or curtailment of space 
frequency contracted for. The right to reject any advertising material remains the sole discretion of the publisher.

•	 Billing will not occur until after the publication is printed. 

	 	 GENERAL INFORMATION

SUMMARY DISCLOSURE STATEMENT AND AGREEMENT 
TO ACCOUNT TERMS.

1.	 Promise to Pay. You promise to pay us for all goods and services 
purchased on your Account, plus any finance charge or other amounts or 
charges which may be due. You promise to make such payments on or 
before the due date.

2.	 Liability of Each. If more than one person has signed or is otherwise 
bound by the terms of the Agreement, then each of you will be jointly and 
severally liable for all sums due under the Agreement. If you authorize 
anyone else to use your Western Petroleum Marketers Association 
Account, you will be liable for all credit extended to him or her.

3.	 Payment Due Date. All payments for advertising are due upon 
receipt. Payments for finance charges, returned checks and other 
amounts are due upon receipt after such amounts are assessed against 
the account. Any amount due on your Account will be shown as "Required 
Payment Due" on the Periodic Statement we will send to you each month.

4.	 Finance Charge. A periodic FINANCE CHARGE of 1.75% will be 
assessed on the balance subject to finance charges as determined on 
the last business day of the monthly billing cycle. This corresponds to 
an ANNUAL PERCENTAGE RATE OF 21%. Your monthly Periodic Rate 
with the corresponding Annual Percentage Rate will be shown on each 
Periodic Statement you receive. If the amount of the finance charge for any 
one month is less than $1.00, no finance charge will be assessed for that 
month. Finance charges begin to accrue as follows: (a) on the first day of the  
second month commencing after Delivery or after the performance of 
Services; and (b) on the first day of the second month commencing after 
an assessment against the Account for finance charges, returned check 
charges and other charges and costs. No finance charge is assessed on 
the following: (a) charges arising from Deliveries and/or Services paid 
on or before the last day of the month following the month the goods 
are delivered or the services are performed: and (b) finance charges, 
returned check charges and other charges and costs paid on or before 
the last day of the month following the month during which such amounts 
are assessed against the Account.

5.	 Balance Subject to Finance Charges. The balance subject to 
finance charges is identified on your Periodic Statements as "Balance 
Subject to Finance Charge." To determine this balance we take the 
beginning balance due for that month as defined below and subtract any 
payments or credits received during that month. The beginning balance 
for the month (shown as "Previous Balance" on your Periodic Statement) 
is determined by taking the beginning balance for the prior month, 
subtracting payments and credits received during the prior month, adding 
all purchases made during the prior month, and adding all returned check 
charges and other charges and costs for the prior month.

6.	 Periodic Statement. Each month in which there is a debit or credit 
to your Account of more than $1.00, or a finance charge has been 
imposed on your Account, you will receive a Periodic Statement from us. 
This statement will show, among other things, any purchases of goods 
or services made during that billing period, payments and credits you 
have made, and your "New Balance." Your statement will also identify 
the "Required Payment Due" that you must make to that billing period 
and the date it is due. You agree to pay the total amount of the "Required 
Payment Due" on your Account, as shown on your statement, on or 
before the due date shown.

7.	 Collection Costs. If this Agreement or the Account is referred for 
collection or we are forced to take other collection action, you agree to 
pay reasonable collection charges in addition to all court costs, including 
reasonable attorney fees, and any similar costs on appeal.

8.	 Returned Check Charges. If for any reason a check submitted to 
pay for Account or for cash or as payment for goods or services purchased 
from us is returned unpaid, you agree to pay us the full amount owed, 
including the returned check and our returned check service charge of 
$25.00. This amount will be assessed against your Account for each 
check not honored.

9.	 Questions and Billing Errors. Please let us know as soon as 
possible if you have any questions about your Invoice. If you think we 
have made a mistake, please read the Billing Error Statement shown 
below, which explains your right to dispute billing errors.

IN CASE OF ERRORS OR QUESTIONS ABOUT YOUR BILL

If you think your ad is wrong, or if you need more information about an 
ad on your bill, write us on a separate sheet to the address listed on your 
bill as soon as possible. We must hear from you no later than 30 days 
after we send the first bill on which the error or problem appears. You can 
telephone us, but doing so will not preserve your rights.

In you letter, provide the following information:

	 •	 Your name and account number.
	 •	 The dollar amount of the suspected error.
	 •	 �A description of the error and explanation of why you believe 

there is an error.
	 •	 �If you need more information, describe the item you are unsure 

about.

You do not have to pay any amount in question while we are investigating, 
but you are still obligated to pay the parts of your bill that are not in 
question. While we investigate your question, we cannot report you as 
delinquent or take any action to collect the amount you question.

		  CONTRACT TERMS


