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Setting the Stage  
for 2026

The 2026 legislature, 
in make-up and organi-
zation, will look a lot 
like the 2025 session  
– same leadership, same 
chairmen, same committees. 
What will change is the mood 
in the building as 105 legisla-
tors look down the road to 
the 2026 election cycle, with 
a May 19 Primary being the 
first hurdle. As we know, in 
deep red Idaho, the real action 
is in the Primary election, and 
with so many newcomers after 
the last election in 2024, this is the time to upset 
the apple cart by challenging a new freshman, 
when he or she is most vulnerable. In an elec-
tion year, legislators will want to prove their 
Bonafide’s and position themselves favorably to 
their constituents back home in their district. At 
IPM&CSA, we will have a big year too, vetting 
candidates, supporting those who make good law-
makers, and informing our friends and allies about 
the importance of our industry. 

Another big change for 2026 is the Idaho eco-
nomic outlook, where at least, as far as Idaho’s 
General Fund goes, the revenue stream has taken 
a decided turn for the worse. Gone are the huge 
surpluses of the pandemic years, when the feds 
showered Idaho, and other states, with floods of 
cash. Idaho budget writers are looking at a half 
a billion in red ink, estimated at $555 million at 
a recent meeting of the joint legislative budget 
committee, JFAC. This is a drop in the bucket 
compared to surrounding states, but in Idaho, 
this is real money. Fortunately for Idahoans and 
Idaho’s state government, the Idaho Constitution 
requires a balanced budget, and our legislators 
are and have always been a stingy bunch, doing 
their best to give money back to taxpayers. For 
the past several years, legislators have returned 
those taxes in the form of lower income tax rates, 

reduced property taxes, 
and relief to school dis-
tricts by providing more 
state support. Last year 
alone, tax relief amount-
ed to more than $450 
million, which brings 
us to a fork in the road 
(to quote Yogi Berra): 
continue to reduce tax 
rates (specifically income 
tax) or tap the brakes 
and ensure that Idaho’s 
already lean administra-
tive state continues to 
function and provide the 
many services that Idaho-
ans seem to demand. This 
tension sets the stage for 

the 2026 legislative session, and for the election 
cycle that follows. Stay tuned.

IPM&CSA Advocacy at the Idaho 
Statehouse / Issues to Watch: 

The big issue for 2026 is balancing the budget. 
For the first time in a long time, General Fund 
revenues have dropped below expectations, and 
for several months running. Budget writers have 
their work cut out for them. We won’t see many 
proposals for new taxes in an election year, but 
what about more tax cuts? There are lawmak-
ers on all sides of this issue. Cut and streamline 
government? Or keep the ship of state on an even 
keel? That is the question for lawmakers in 2026. 

As for our industry, the so-called DOGE task 
force has a few programs in its sights for whack-
ing, and that might include the Idaho Petroleum 
Clean Water Trust Fund, or PSTF. This program 
has been in place since the 1990s, created in 
Idaho and most states, when the federal Envi-
ronmental Protection Agency (EPA) required $1 
million in financial assurance for environmental 
clean-up at underground storage tanks. Idaho  
has one of the most successful programs in the 
nation, and we will defend it strenuously to  
protect rural Idahoans access to fuel to keep  
our communities running. 
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Also brewing from our 
friends to the south – Utah 
lawmakers are reportedly 
planning to propose an export 
tax for all petroleum leaving 
the state. This is problematic, 
to say the least, as southern 
Idaho relies on gas and diesel 
coming into the state from 
Salt Lake City refineries. 
Adding an export tax will 
reduce supply and increase 
costs for Idahoans. We don’t 
have many details now, but 
what we do hear is troubling 
for the status of our fuel sup-
ply in Idaho. As if it is not 
bad enough for the fuel supply and infrastructure for the  
entire West to be put at risk by the closure of two refineries  
in California. Adding fuel to the fire (so to speak) by disrupting  
it even more of the fuel supply is not what we were hoping to 
face in 2026, and it is certainly not what we expect from our 
neighbors in Utah.

2026 Elections – What You Need to Know
Key Dates:
– �Feb. 23-27 

- Candidate Filing Period for Federal, State,  
Legislative & Judicial Offices 

– �May 8  
- Requesting an Absentee Ballot – Application Deadline  
(Primary Election) 

– �May 19  
- Primary Election Day (This is where most of the action is in 
Idaho’s 35 legislative districts – Be sure to get out and VOTE!)\

– �Oct. 23  
- Absentee Ballot Application Deadline (General Election) 

– �Nov. 3  
- General Election Day 

Here are some highlights for 2026 Election Cycle in Idaho: 
Who's Running? 
• �The Legislature  

– all 105 legislative seats will be up for election – that’s 35 
legislative districts, each with 2 House members and 1 Senator. 

• �Statewide Constitutional Officers  
– Governor, Lt. Governor, Attorney General,  
Controller, Secretary of State, Superintendent  
of Public Instruction, Treasurer

• �Congressional Districts  
– 1 & 2, currently held by Congressmen Fulcher  
& Simpson respectively. 

• �U.S. Senators  
– Jim Risch will be on the ballot in 2026 / Mike Crapo in 2028

NACS & EMA  
in Chicago 
– October 2025 

IPM&CSA was  
represented at the fall 
EMA Board meeting and 
NACS Convention in  
Chicago Oct 12-14, 2025.  
Derek Brewer, EMA  
Director for Idaho, and  
Executive Director Suzi Budge 
joined the annual event, which 
brings together member states 

for our national association, the Energy Marketers of America 
(EMA) to discuss state, regional and national issues. On the 
agenda this year – fuel supply and infrastructure in the wake of 
refinery shutdowns, penny production and SNAP regulations. 
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Board Meeting &  
Governor’s Dinner  

– October 30, 2025

The IPM&CSA Board met Oct 30 to prepare for the 2026 
legislative session. On the agenda – Speakers from key state 
agencies and groups with proposals that impact our industry. 
These include state agencies that regulate our members (DEQ, 
Tax Commission, Weights & Measures, PSTF, OEMR) and new 
issues that might arise (Tribal Casino, Utah fuel export tax).

Board members  
met over dinner 
with Governor  
Brad Little that 
same evening to 
show our support 
for his leadership 
in Idaho - to keep 
Idaho on a path  
for economic pros-
perity and strong 
business climate.

Successful PAC Events  
Help IPM&CSA Support Like-Minded Candidates 

IPM&CSA PAC Supports Our Allies at the Statehouse:
IPM&CSA commits time and resources to legislative and  
statewide races and supports elected officials who share our 
philosophy of government policy and regulations. In the past 
20+ years, the Idaho PAC has raised $453,628 and contributed 
$232,550 to candidates! Most importantly - Idaho marketers  
continue to build relationships with key legislators and govern-
ment officials to ensure that our industry is represented in the 
development of Idaho laws and regulations. 

As always, thanks to our members, vendors and friends who 
support our IPM&CSA PAC golf tournaments that make these 
contributions possible! Also, a huge “Thank You” to our 
 member companies who donate countless hours to making  
these events a success!

Keep an Eye out for 2026 PAC Golf Registration:
• �Ridgecrest Golf Course, Nampa: 

 – Tuesday, April 28, 2026  
8 a.m. Shotgun Start with BBQ Lunch

We will be returning to our early spring golf event at Ridgecrest 
Country Club in Nampa – We fill up the course, so get your team 
registered early to hold your spot. Thanks to Jackson’s Energy for 
their leadership for our signature golf event which helps us raise 
our IPM&CSA PAC funds for the upcoming election cycle. 

IPM&CSAIPM&CSA  continued
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Upcoming Events  
– Mark your Calendar: 

• �Idaho Member meeting at the MGM Grand in Las Vegas:  
– Tuesday, February 17, 2026  
Time and room to be determined.

Come get an update on the 2026 legislative session and  
weigh in on issues impacting our industry. Stand by for  
details on time and place, but please hold a slot on  
Tuesday afternoon, 3-4 pm.

Get Your Room Reserved Early: 
• �IPM&CSA Convention and Trade Show,  

Coeur D’Alene Resort, Coeur d’Alene, Idaho  
Wednesday - Friday, August 5-7, 2026 

Hold the date for a family vacation by the lake and  
join us at the Coeur d’Alene Resort for the 2026 IPM&CSA  
Convention and Trade Show, August 5-7, 2026. Bring  
friends and family and stay a while. 

Check This Out  
– Website Has Photos, Registration and News! 

Check out the Idaho section of the WPMA Website. Register for 
events, find critical industry information, and see your favorite 
photos from IPM&CSA events. Visit the updated Idaho page and 
let us know what you think and how we can improve the infor-
mation we provide. www.wpma.com/idaho

By the Numbers:  
The Latest on C-Store Stats in Idaho 

NACS 2024 State Report  
for Idaho Offers C-Store Industry Snapshot: 

NACS provides accurate and interesting statistics for Idaho 
C-Stores which illustrate just how important we are to the Idaho 
economy! Here’s how the numbers lay out based on the NACS 
State of the Industry Report of 2024 Data; Nielsen TDLinx Store 
Count (December 31, 2024)

	 Average Per Store	 Idaho

Total Stores:	 1	 981 
Stores Selling Gas:	 1	 774 
Total Employees:	 18	 17,364 

2025 Impact Report
Convenience Stores of Idaho

Each dot on the map represents one convenience store. See impact data on reverse.
Source: NACS State of the Industry Report® of 2024 Data; Nielsen TDLinx Store Count (December 31, 2024)
Map imagery © Mapbox.

Transactions per Day:	 1,090	  1,069,290 

Total Sales:	 $5,499,984	 $5,395,484,304 
Merchandise:	 $1,594,261	 $1,563,970,041 
Food:	 $ 646,069	 $ 633,793,689 
Fuel:	 $4,180,375	 $4,100,947,875

Gallons of Fuel:	 1,255,368	  1,231,516,008 
Gallons of Diesel:	  393,203	 385,732,143

Labor Expenses:	 $ 578,136	 $ 567,151,416 
Credit Card Fees Paid:	 $ 138,583	 $ 135,949,923 
Utilities Expenses:	 $  56,172 	 $  55,104,732

Taxes Collected:	 $1,543,463	 $1,514,137,203


