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Brad Longcake 
MPMCSA Executive Director

MPMCSA hopes that this fall 
finds our friends and colleagues 
across the region well. Fall is a  
glorious reminder of the beauty in 
change and Montana has been  
blessed with a particularly colorful  
and gentle transition. 

Interim committee work continues at a 
steady pace since the completion of ses-
sion in the spring. We are starting to see 
legislative fundraisers in preparation for 
the 2026 election cycle. These are valu-
able opportunities to connect with our 
elected officials in their own communi-
ties and build relationships as we look to 
future legislative efforts. 

The EMA meeting this fall was excellent 
as always. There is so much changing so 
quickly across politics and industry, it is 
always helpful to take this time to net-
work and strategize. The federal government 
shutdown is no longer just a headline—it is a 
reality. While the political debate continues in 

Washington, its consequences are being felt 
in our industry and among our customers in 
meaningful ways.

One of the most significant developments  
is the suspension of SNAP benefits for  
November. This change affects approximately 
78,000 Montanans who rely on the program 
for essential groceries. For many convenience 

stores, SNAP transactions represent a sub-
stantial portion of daily sales. The absence of 
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these benefits will likely result in smaller purchases, a shift to-
ward lower-cost, shelf-stable items, and, in some cases, a decline 
in overall store traffic. 

The shutdown also affects the energy sector, which directly  
influences our operations. With federal agencies offline, critical 
data from the Energy Information Administration has been  
suspended. This lack of reliable information contributes to  
fuel price volatility, creating uncertainty for both retailers and 
consumers. When fuel prices fluctuate unpredictably, customers 
often reduce discretionary spending inside the store, compounding 
the financial strain on operators. This situation underscores the 
essential role convenience stores play in their communities.  
We are not merely businesses; we are lifelines 
for fuel, food, and daily necessities. 

As we conclude 2025, I want to express my 
sincere gratitude to our membership. Despite 
a rapidly changing landscape, it remains a 
privilege to work alongside such a dedicated 
board of directors and to serve this exceptional 
group. This year has been marked by contin-
ued success in strengthening relationships and  
advancing our advocacy efforts both during 
and beyond the legislative session. Look-

ing ahead to 2026, we are committed to shaping the future of 
Montana’s petroleum and convenience store industry with bold, 
forward-thinking initiatives. Together, we will not only adapt to 
change — we will lead it.

�Brad Longcake, Executive Director  
Montana Petroleum Marketers and Convenience Store Association
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