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Mahalo to everyone who joined us for the HEMA Golf

é‘ HAWAII PETROLEUM Tournament at the beautiful Oahu Golf Course. Your
e ole Enen participation, enthusiasm, and support made the
event a tremendous success.
e
ISLAND A special thank you to our sponsors whose
ENERBY generosity helped make this tournament possible.

\ Your continued support of HEMA and our industry is

1 sincerely appreciated.
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To all of our golfers and attendees, thank you for

PMI | US. oo serrs snarmotrens spending the day with us and contributing to the
networking that makes this event so enjoyable each
o~ R e year.
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seeing you again at future HEMA events.
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MEMORIAL DAY
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MOMORING ALL WMO ACRVED

Memorial Day honors the courage, sacrifice, and enduring legacy of those who gave their lives in service to our country. WPMA
gratefully remembers and thanks all who have served and sacrificed for our freedom.
Our Office will be closed to observe the holiday.



Federated Insurance 2 1/2-Day Risk Management Academy
Specifically for the Petroleum Industry held August 11-13, 2026 in Owatonna, Minnesota
You are responsible only for the cost of travel, lodging (at a discounted rate), and incidental meals.

Register today!
YOURE INVITED! REGISTER HERE =~ BisK®
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Inside the Beltway Update

The House Transportation and Infrastructure Committee on Thursday, advanced the BUILD America 250 Act (H.R. 8870), a
bipartisan five-year surface transportation reauthorization bill totaling approximately $580 billion. Passed by a strong 62-2
committee vote, the legislation seeks to reauthorize core programs for highways, bridges, transit, rail, and hazardous materials
safety before the current law expires on September 30, 2026. While this represents a significant legislative step, the bill must
still navigate the full House, Senate, and conference process before it can be enacted.

A key component of the legislation is the creation of a new revenue stream for the Highway Trust Fund (HTF), marking the first
such addition in over 30 years. The bill imposes annual federal registration fees of $130 for battery electric vehicles (EVs) and
$35 for plug-in hybrids (PHEVs), with fees scheduled to increase by $5 every two years starting in 2029. This measure is
designed to address the decline in gas and diesel tax revenue as EVs become more prevalent, ensuring that the infrastructure
used by fuel delivery trucks remains funded without solely burdening traditional fuel users. States face a 125% withholding
penalty for non-compliance, and though these fees are currently lower than traditional fuel taxes, they mark a directional shift in
how EV drivers contribute to infrastructure. Additionally, the bill reauthorizes Road Usage Charge and per-mile user fee pilots
through 2031, signaling a potential long-term move toward a VMT-based revenue collection system.

The legislation also codifies "Jason’s Law," creating a competitive grant program for commercial vehicle parking while requiring
consultation with private providers to prevent publicly subsidized competition with private truck stops. The bill also establishes
weight parity for hydrogen vehicles with existing gas and battery-electric exemptions and allows 10% axle weight variances for
CMVs carrying dry bulk goods.

The bill also establishes restroom access requirements for CMV operators at “covered establishments” during loading and
unloading, with specific obligations on marine terminal operators (including port authorities) to provide accessible restrooms and
parking for drayage truck operators. Notably, the section does not require physical modifications which softens what could
otherwise have been a significant facility-investment mandate for petroleum terminals and bulk plants.

Also this week, the House Appropriations Subcommittee on Transportation, Housing and Urban Development advanced the
fiscal 2027 Department of Transportation (DOT) spending bill in a 9-7 party-line vote. The legislation is characterized by its
heavy reliance on repurposing nearly $8 billion originally allocated in the 2021 infrastructure law. This funding strategy has led
to conflicting interpretations.

Republican summaries suggest an increase in discretionary spending, while Democrats argue the bill represents a year-over-
year cut. While Subcommittee Chair Steve Womack (R-AR) maintains that the bill prioritizes essential sectors like air traffic
control, highways, and freight rail, Ranking Member Jim Clyburn (D-SC) has dismissed the repurposing of funds as a "gimmick"
used to cover an inadequate budget. The bill proposes maintaining mandatory spending for highway and airport trust fund-
supported programs at $83.3 billion. It includes $4 billion for the Federal Aviation Administration’s Facilities and Equipment
account, with $1 billion of that total redirected from an electric vehicle charger grant program.

Enerqy Marketers of America Holds Successful DC Conference and “Day on the Hill”

The Energy Marketers of America (EMA) successfully concluded its 2026 Washington Conference & Day on the Hill, held May
13-15 at The Mayflower Hotel. During the event, EMA members and staff visited more than 350 Congressional offices to
advocate for policies supporting fuel marketers, convenience store operators, and heating fuel providers nationwide.

“EMA’s strong turnout on the Hill demonstrates our industry’s unified voice on issues that directly affect consumers, small
businesses, and energy security,” said EMA President Rob Underwood. “We appreciate the engagement from lawmakers and
remain committed to working with Congress to advance practical solutions.”

In meetings with lawmakers and staff, EMA highlighted several priority issues critical to maintaining a reliable, affordable, and
efficient energy supply chain:
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e What Consumers Pay in a Gallon of Gasoline & Ways to Reduce Gas Prices
EMA presented its signature UST Graphic and a detailed diagram of the refined products distribution system to illustrate how
crude oil costs, refining, distribution, marketing, and taxes combine to form the final pump price. Discussions focused on
practical policy solutions to lower consumer costs, including streamlining permitting, supporting domestic production, and
addressing regulatory burdens that drive up prices.

e IRS Processing Delays of Federal Motor Fuel
EMA raised ongoing concerns about delays by the Internal Revenue Service in processing federal motor fuel excise tax (FET)
ultimate vendor claims—particularly refunds for tax-paid diesel fuel sold to state and local governments. These delays create
cash-flow hardships for small business marketers and disrupt operations; EMA urged Congress and the IRS to restore timely
processing.

e Payments Policies Impacting Convenience Stores
Marketers highlighted their concerns over skyrocketing credit card interchange (“swipe”) fees and evolving payment processing
regulations that squeeze retailer margins.

e THC and Hemp Policy for Convenience Stores
EMA emphasized the need for balanced federal oversight of hemp-derived products (consistent with the 2018 Farm Bill) that
allows responsible sales while ensuring consumer safety, product compliance, and economic opportunity for c-store operators.

e Heating Fuels Issues
EMA stressed the importance of reliable and affordable heating fuel supply for American homes. Key topics included strong
continued support for the National Oilheat Research Alliance (NORA) and other heating fuel priorities to maintain consumer
choice, safety, and winter reliability.

The conference also featured a full schedule of educational sessions and high-level briefings. EMA President Rob Underwood
opened the event with a Congressional briefing. Andrea Pavon of the National Propane Gas Association (NPGA) provided an
overview of NPGA’s Administrative Compliance Services to help marketers meet FMCSA Entry-Level Driver Training credential
requirements. Larry W. Minor of the U.S. Department of Transportation’s Federal Motor Carrier Safety Administration (FMCSA)
addressed the Northeast Region regarding federal hours of service waivers. The Southern Region Committee heard from Phil
Squair of Colonial Pipeline, and Chris Elliott of the BP AMOCO Marketers Association (BPAMA) delivered remarks during the
Washington Salute to EMA Chairman Glenn Hasken.

Committee sessions offered deeper dives into sector-specific challenges: Heating Fuels Committee — Featured Chris Brennan
of Sprague Energy and Michael Devine of NORA; Motor Fuels Committee — Included Holly Alfano of the Independent Lubricant
Manufacturers Association (ILMA), who addressed the nationwide base oil supply crunch; Convenience Store Committee —
Heard presentations from Jim Duke of PMI US and Chris Semrau of Worldpay.

The Board of Directors Meeting featured Jon Medo and Dave Szymanski of Federated Insurance and Amber Moore of Altria
Group Distribution Company. The Board of Directors also heard from EMA VP Sherri Stone and EMA Disaster Response
Director Sam Bell over the latest with EMA's efforts to streamline hours of service waivers.

EMA thanks its generous sponsors for making the conference possible: Federated Insurance, Altria Group Distribution
Company, Marathon, Reynolds American, PMI US, BP Products North America, HF Sinclair, Shell, Valero, ExxonMobil, CITGO,
and Chevron.

Another Below-Average Activity Forecast for 2026 Hurricane Season
The Atlantic hurricane season runs from June 1 to November 30, and all official forecasts are expecting the 2026 Atlantic basin
hurricane season activity to be lower than normal.

This week forecasters with NOAA’s National Weather Service announced that they are predicting a below-normal hurricane
season for the Atlantic basin this year. NOAA predicts a 35% chance of a near-normal season, a 10% chance of an above-
normal season, and a 55% chance of a below-normal season.

The agency is forecasting a total of 8-14 named storms (winds of 39 mph or higher). Of those, 3-6 are forecast to become
hurricanes (winds of 74 mph or higher), including 1-3 major hurricanes (category 3, 4 or 5 with winds of 111 mph or higher). An
average season has 14 named storms with seven hurricanes, including three major hurricanes.

= : ) The Atlantic season is expected to be below-normal due to competing
N 2026 Atlantic Hurricane Season Outlook factors. El Nifio is expected to develop and intensify during the hurricane
Season Probability Named Storms season, while ocean temperatures in the Atlantic are expected to be
8-14 slightly warmer than normal and trade winds are likely weaker than
: q average. El Nifio conditions tend to support less tropical storms and
hurricanes, while warmer ocean temperatures and low winds support a
more active year.

As previously reported, the Colorado State University (CSU) forecasted
last month that the 2026 Atlantic basin hurricane season activity to be
lower than normal, and that was in line with AccuWeather’s expectations
for the season, which was released in March. CSU expects six hurricanes
with a 32 percent probability of a major hurricane making landfall somewhere on the U.S. coastline and 13 named storms during
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the season, while AccuWeather is calling for a near-to-below-average Atlantic hurricane season, with 11 to 16 named storms.
CSU expects four to seven hurricanes and two to four major hurricanes and AccuWeather forecasters expect three to five direct
impacts to the U.S. during the season.

The forecasts are not very different from what was seen during the 2025 Atlantic hurricane season, which produced 13 named
storms, five hurricanes and four major hurricanes. Three of those hurricanes - Erin, Humberto and Melissa - were Category 5
storms.

All forecasts will be regularly updated as the hurricane season progresses, and EMA will update you as needed.
Visit weather.gov/safety and Ready.gov for important preparedness information.

Special EMA Members Code for NACS Show 2026 Registration
Registration is now open for the 2026 NACS Show in Las Vegas, Nevada from October 6-9. Please use EMA’s promocode to
register. EMANS2026

Click Here to Register for the NACS Show

If you have already registered, please provide your full name, company, state, and date you registered to Karma O’Neill so we
can work with NACS to get you re-coded.

Using the EMANS2026 code provides EMA with $100 for every retailer or marketer paid registration at any rate. EMA
encourages EMA state execs to promote and share with your state association's member companies. Click here for the
flyer and the early bird pricing ends June 12, 2026.

**Please note that EMA State Execs are comped for NACS Show registration. Additionally, the NACS Show registration is
separate from EMA's Fall Meeting registration.

Questions registering for NACS Show? Contact NACS Show registration customer service at nacs@maritz.com or 469-513-
9489, Monday-Friday, 9:00 a.m. - 5:00 p.m. EST, for assistance.

Weekend Reads
Auto industry braces for motor oil shortage | CNN Business

Iran hackers: Hackers have breached tank readers at gas stations; officials suspect Iran is responsible | CNN Politics

How Keystone came back from the dead | Financial Post

Federated Insurance: Risk Management Corner It's Our Business to Protect Yours
How Driving Choices Can Impact Your Reputation

Your company vehicles are highly visible markers of your business in the local Mmm
community. Every time your employees drive in a branded vehicle, they carry your

company’s reputation with them. INSUMNCE(]V’@

The Danger of Distractions

With an easily identifiable logo on the side of a vehicle, your drivers both promote

your business and give an instant calling card if they aren’t driving safely. With one quick search, anyone can find your business
online and leave a review.

Distracted driving isn’t just about using a phone — it includes eating, adjusting navigation, frustration and emotional fatigue, or
anything that takes attention from the road. Most importantly, distracted driving puts lives at serious risk.

Building a Culture of Safe Choices
As a business owner, it's up to you to lead by example. Give clear direction that safety comes before a quick response.
Consider the following tips:

e Encourage employees to pull over before returning calls or texts.

e Create policies that clearly outline acceptable and unacceptable behavior while driving.

e Hold regular safety meeting to discuss safe driving behavior and expectations behind the wheel.
e Give drivers the training and support they need to eliminate distractions.

Protect Your Reputation

By addressing distracted driving, you can help protect your employees, the communities you serve, and your reputation.
Recognize and reward safe driving behavior and make safety a key part of your company’s culture. This can help build trust,
strengthen your brand’s reputation, and make roads safer.
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Federated Insurance® offers safe driving resources, telematics tools, and more to help keep your drivers safe. Reach out to your

local marketing representative to learn more or for additional information or to discuss this in further detail, please contact
your Federated regional representative or EMA’s National Account Executive Jack West at 262.719.7750 for any additional

information or risk management questions.

This article is for general information and risk prevention only and should not be considered legal or other expert advice. The
recommendations herein may help reduce, but are not guaranteed to eliminate, any or all risk of loss. Examples shown are for
illustrative purposes only. The information herein may be subject to, and is not a substitute for, any laws or regulations that may
apply. Qualified counsel should be sought with questions specific to your circumstances. ©2026 Federated Mutual Insurance

Company.

At Federated Insurance, It’s Our Business to Protect Yours®
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. EMA JOURNAL - The Official
The WPMA NEWS currently serves EIGHT independent Publication of the Energy Marketers of

petroleum and convenience store associations. :
America

WPMA NEWS MAGAZINE CURRENT ISSUE AT T L T
ISSUE

Click HERE for a previous WPMA News issue

REGISTRATION OPEN

Click on the event below to register
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CONVENTION
- JUNE 2-3,2026

Falrmont Hot Springs Resort
PARNONT, MT

HEMA Golf Registration MPMCSA Convention Registration

VUNMEN GOLF CLASSIC »
Bountifid Ridge Golf Course
Wednesday, June 17, 2026

UPMRA Golf Tournament

WOMA Convention Registration

OREGON FUELS ASSOCIATION
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3

€W IPNI&CSA

SONVENTION

AUGUST 5-7, 2026

IPM&CSA Convention Registration

23826 UPMRA

Woﬂd' October 27-29, 2026

AUGUST 18-19,2026

NMPMA Convention Registration UPMRA Convention Registration
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PLEASE NOTE UPCOMING DATES FOR EVENTS

June 2-3, 2026 MPMCSA (Montana) Convention, Fairmont Resort, Fairmont, MT

June 15-17, 2026 WOMA (Washington) Convention, Suncadia Resort, Cle Elum, WA
June 17, 2026 UPMRA (Utah) GOIf Tournament, Bountiful Ridge Course, Bountiful, UT
July 12-14, 2026 OFA (Oregon) Conference, Sunriver Resort, Sunriver, OR

Aug 5-7, 2026 IPM&CSA (Idaho) Convention, Coeur d'Alene Resort, Coeur d'Alene, ID
Aug 18-19, 2026 NMPMA (New Mexico) Convention, Sandia Resort, Albuquerque, NM
October 27-29, 2026 UPMRA (Utah) Convention, Hilton Garden Inn, St. George, UT
February 16-18, 2027 WPMAEXPO, MGM Grand, Las Vegas, NV
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Federated Insurance NPP Discounts In Our Backyard
Convenience Stores Against Trafficking

HERTZ
TRANSFORCE CAR RENTAL
a ﬂlc.mz_
tor T it o SSKMERE foe e armition
We Card TransForce Hertz Car Rental
Free training and printed materials Helpfindimars

Petro Pete: What often falls in winter but never gets hurt? Snow.

CLASSIFIED ADS

FOR SALE:

2007 Kenworth T800 with Polar tanks.
Approximately 775,000 miles.

Local deliveries, no long haul.
$89,999.00

Call (208) 765-2266
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© 2026 Western Petroleum Marketers Association - All rights reserved. No part of this work may be reproduced or copied in any form or
by any means - graphic, electronic, or mechanical, including photocopying, recording, or otherwise. The information herein is also
intended for the sole purpose of members of the Western Petroleum Marketers Association (WPMA). Any other use is strictly prohibited
without the express written consent of the WPMA.
If you do not wish to receive information via fax or e-mail, please contact:

WPMA at: (801) 263-9762, Fax: (801) 262-9413, or e-mail: kimw@wpma.com Thanks.
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