
 
 
 
 
PMAA PAC FUNDRAISER AT OMNI LA COSTA RESORT 
PMAA Small Business Committee (SBC) PAC Co-Chairs Gerry Ramm and Michael Fields invite you to attend an event in 
beautiful Southern California benefitting PMAA's SBC PAC. 

The event will be held at the Omni La Costa Resort and Spa ($209 per room) from November 20
th
 thru 21

st
.  The hotel rate 

is good three days before and after the event if you want to come early or stay longer.  Cost is $500 per golfing registrant 
and $200 for non-golfing guest. This is a tremendous opportunity for you to support the industry and develop and 
strengthen your business relationships.  

The event will start Wednesday evening, November 20
th
 with a cocktail reception from 6 ï 7pm and dinner immediately to 

follow on the resort.  On Thursday, former two-time PGA Championship winner Dave Stockton will give golf lessons to 
attendees from 8 - 11am followed by 18 holes of golf on La Costaôs Champions Golf Course.PMAA would like to thank 
Orion Food Systems, especially Tom Kaspar, for facilitating this special event for PMAA.    

To participate, click here (http://pmaa.org/pmaa_today/attachments/PMAALaCosta.pdf) to fill out the registration 

form. To become a sponsor of the event, click here 
(http://pmaa.org/pmaa_today/attachments/LaCostaSponsors.pdf).   If you have any questions, please reach out 

to Michael Fields (michael@scpma.com) or Rob Underwood (runderwood@pmaa.org). We would greatly appreciate 

an investment into PMAA!   For hotel reservations, Call the Omni La Costa Resort & Spa and use discount code PMAA.  
800-439-9217  
 
MAKE YOUR MIRAGE ROOM RESERVATIONS NOW FOR THE 2014 WPMA CONVENTION 
Plan ahead and make your reservations at the Mirage hotel now.  Call before November 15, 2013 and ask for the WPMA 
rate of $165.  Rates will go up after November 15, 2013.  If you need to cancel your reservations, you can do so 48 hours 
prior to your arrival date and receive a full refund.  Call The Mirage at 1-800-627-6667. 
 

PLEASE SUPPORT THE SCHOLARSHIP FOUNDATION SILENT AUCTION! 
In May 2014, the WPMA Scholarship Foundation will award $32,000 in scholarships to graduating high school seniors.  
The Foundation receives a large portion of its working capital through income from the annual Scholarship Silent Auction 
held at the WPMA convention in February.  Please support the Scholarship Foundation by donating an item to the 2014 
Scholarship Silent Auction.   
 
Past Silent Auction donations have included tickets to sporting events, vacation packages, decorator items, electronics, 
sports equipment, logo clothing, jewelry, tools, accessories, etc.  If you would like to donate an item, please fill out the 
Silent Auction Donation Form available under the Scholarship tab on the WPMA website:  
http://www.wpma.com/pdf/scholarship/SA14-DonationFrm0624w.pdf, or e-mail Kathy Michaelis at kathym@wpma.com.  
The value of items donated to the auction is tax-deductible. 
 
BILL TO DELAY HOS 34-HOUR RESTART PROVISION 
Reps. Richard Hanna (R-NY), Tom Rice (R-SC) and Mike Michaud (D-ME) have introduced a bill endorsed by PMAA and 
NEFI that would delay the 34-hour restart provision that began earlier this year as part of the HOS rule concerning how 
many hours commercial truck drivers can spend on the road.  
 
On July 1, the Federal Motor Carrier Safety Administration (FMCSA) enacted a new Hours of Service (HOS) rule, which is 
taking a toll on the trucking industry. Congress required the FMSCA to complete a comprehensive study before imposing 
new hours of service standards. The "True Understanding of the Economy and Safety Actò (TRUE Safety Act), H.R.3413 
will rein in FMSCA and postpone the 34-hour restart provision until its study is complete (pending an investigation by the 
Government Accountability Office) and require an additional study to ensure that truckers are not over regulated. 

      
BUDGET CONFERENCE BEGINS 
The much publicized budget conference began this week and the speculation as to what the Congressional conferees can 
accomplish range all the way from the ñgrandò deal with entitlement reform and tax reform to a ñbabyò deal with mitigation 
of the impact of sequestration by allowing some agency heads to choose how to meet their sequestration obligations.  
 
The "baby deal" would probably force Republicans to consider some ñrevenueò increases.  
ñClosing loopholesò is a more traditional reference. Either way, somebodyôs taxes do go up. The question whose ox will be 
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gored? 
 
The big increase talked about is the foreign earned income exclusion that allows companies to keep revenues outside the 
country without taxation. It is probably too big to use in a baby deal. Many feel it is an appropriately-sized bargaining chip in 
a corporate tax reform package in a bigger deal. 
 
Oil, gas, and timber preferences are often mentioned. Another possibility is to peel back the scope of what started out as a 
reduction in taxable income from domestic production (Section 199 of the tax code) but was expanded to cover oil and 
other industries. Some in Congress want to see Section 199 narrowed to a more traditional interpretation of 
manufacturing.    

BULK LUBE OIL QUALITY REPORT 
The American Petroleum Institute (API) has evaluated results from its annual motor oil testing program and determined 
that almost one in five samples of bulk motor oil purchased from the marketplace in each of the last five years have failed 
to meet API motor oil performance standards. API purchased and tested more than 1,800 motor oils dispensed from bulk 
tanks over the last five years and nearly 20 percent of the bulk oil samples tested failed to meet API standards. API 
compared the test results against thousands of licensed oil formulations to determine the identity of the oils and to verify 
that the oils met the performance level claimed. ñAPI has launched a new phase in its Motor Oil Matters (MOM) program 
that will provide the information necessary to consumers to ensure they receive the high quality motor oils that they expect 
for their vehicles,ò said Kevin Ferrick, APIôs Engine Oil Licensing and Certification System manager. 
 
APIôs MOM program addresses the most recent National Conference on Weights and Measuresô (NCWM) Laws and 
Regulations Handbook 130 adopted guidelines regarding motor oil labeling requirements. Several states automatically 
adopt the latest version of NCWM Handbook 130 so check with your local weights and measures official to confirm 
whether your state adopts the latest handbook. The new provisions in the NCWM Handbook expand the scope of existing 
labeling requirements for packaged motor oils to include bulk motor oils installed from tanks, dispensers, or other 
receptacles (for example, IBCs, kegs or drums). Specifically, the new NCWM guidelines require motor oil distributorsô 
invoices to identify:  

¶ Name, brand, trade mark of the motor oil used 

¶ Viscosity grade classification preceded by the letters SAE 

¶ Engine Service Category. 

Bulk motor oil distributors are not required to participate in the MOM program in order to comply with the new NCWM 
provisions. However, if you want to become a licensed MOM distributor, check the latest here 
(http://www.motoroilmatters.org/Distributors).     

OSHA WORKPLACE HAZARD COMMUNICATION STANDARD 
OSHA is making changes to its hazard communication standard which requires employers to notify employees of the 
presence of hazardous chemicals in the workplace. Petroleum marketers have been required to comply with the OSHA 
hazard communication standard since it was first introduced in 1983. The changes are being made to align OSHAôs 
requirements to international standards for chemical container labeling and material safety data sheets (MSDS). Employers 
must train applicable employees on the label and MSDS changes by December 1, 2013. 

MARKETERS MUST TRAIN EMPLOYEES ON OSHA HAZCOM STANDARD CHANGES BY DECEMBER 1, 2013 

1. Changes to OSHAôs Hazard Communication Requirements 
 
The Occupational Safety and Health Administration's (OSHA) issued a final rule making changes to the agencyôs existing 
Hazard Communication Standard (HAZCOM). The HAZCOM standard has been in effect since 1983 and requires 
chemical manufacturers to label hazardous chemicals, prepare Material Safety Data Sheets (MSDS) describing potential 
chemical hazards and provide safe handling instructions for downstream employers. Under the existing HAZCOM program, 
employers must inform employees of the presence of hazardous chemicals in the workplace by ensuring containers are 
properly labeled, providing access to material safety data sheets and conducting hazardous chemical training. The final 
rule primarily concerns format changes to hazardous chemical container labels and material safety data sheets. The final 
rule will align the HAZCOM standard to international standards by changing the format for hazard chemical container labels 
and material safety data sheets (MSDS). Under the new rule, the ñMaterial Safety Data Sheetò designation will be changed 
to ñSafety Data Sheetò (SDS). The new SDS format will contain 16 numbered sections in numerical order containing 
chemical information including first aid measures. Chemical container labels will include international pictograms and a 
new format. The new hazardous chemical container label and SDS formats must be in place no later than December 1, 
2015. However, since many chemical manufacturers are transitioning to the new formats now or plan to do so ahead of the 
compliance deadline, OSHA is requiring employers who have hazardous chemicals in the workplace to train employees on 
the new label and SDS formats by December 1, 2013. 
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